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INSTALLATION FOR

THE INAUGURAL

LONDON DESIGN

BIENNALE

The first London Design Biennale took place from 7 to 27
September 2016 at Somerset House, with 37 of the world’s
most ambitious nations and territories from six continents
participating. Their inspiring designs and challenging content
made our inaugural year a resounding success, creating a
moment of great significance in the design world .

The theme was Utopia by Design, and countries created site-
specific installations across the entirety of Somerset House
that celebrated their unique cultural identities and the best of
their design talent. These exceptional installations embraced
an impressive diversity of approaches to the theme, engaging
with some of the fundamental issues facing humanity.

The event was incredibly well-received by the press, and
helped to widen public awareness of the importance and
universal relevance of design in shaping our collective futures.
The Biennale showed the critical role design can play in
making the world a better and more inclusive place.

The Biennale welcomed over 28,000 people to the exhibition,
including the highest weekend visitor figures recorded for any
ticketed exhibition previously held at Somerset House.

FEMAFIER (HEEG ) HREEAGHNASHERBS. (£iE
IRESEDMRLE  SRYITHIRFED. CBIRITNERERFERINRELEMK
BRYIEFHE.

From left: Xiang Xiaowei, minister and cultural counsellor at the Chinese
Embassy in the United Kingdom, Ni Jian, Charge d'affaires of the
Chinese Embassy in the United Kingdom, Shenzhen Mayor Xu Qin, Sir
John Sorrell, chairman of London Design Biennale propose a toast to
the opening of Shenzhen Hall at the London Design Biennale.

RYITHRIFEN RS

Shenzhen Mayor Xu Qin delivers a speech.

2016 F9 B 7 HE 27 H, BRCHRITNFRAER
SEISANFEARER S S0 . WINESECH BB ST
KOREZRFT, HERFENCIRITTERENE
£, EEIERITHRTHN “HEHNER" , HENE
ASEENSE, SNEMHZSRZZMNCHIRITT1HE
185%, HEMESEKRITIAIRRE.

2016 FRIEDHT - BERNEZE (S538) 13t 500 B
FL£E, BB —BEHRITNERNERBES “R
THBER” , RTSKEIGRISR A SE-, e
FEttrR. MR, FEF, RTNEEiRt, Lo
BIFTIERLE, SIE—1EH. BYF. AISCHAIEAIHE R
BHRECHRITNERLSE 37 TERMMK S5, (A
PEMAE—RE, FERIEERIIMRTTZEE
FRERED, RIIHEASEE, PEEEEXERN
WtigS. FESRER (RYFTSE: TRNSER)
AZEZZERIRITIT. REAXBERE.

BRI NEREFENY - R RELERFNEEE
AR ERIER S EEm, INAEIFEEREIHE,
E—HRLILFERIT RS LUASAER .

FERYIEE

REER CRYIFSE: JRNSER) , BRET - EERYIES
BRAETHRSR, HRZH “TRSED .

Shenzhen New Height: Visible Utopia, an exhibit in the Shenzhen Hall.
It proposes an image of Shenzhen and calls it visible utopia, which can
better represent the spirit of the city.
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Press coverage achieved an AVE of over 2.2 million and an
overall reach of over 100 million.

* 645 international journalists visited the Biennale, resulting in

over 400 press articles and broadcast media coverage.

* 97% of visitors surveyed by Somerset House said their

whole experience was ‘Very Good’ or ‘Good’.

* There were almost 1.5 million total impressions on the
Biennale’s social channels, and over 180,000 page views on
the Biennale’s website.

e Over 200 VIP international guests were welcomed at the

Opening Ceremony and 1,200 to the Opening Reception.

Representing China, Shenzhen entered the Biennale with an
installation entitled DenCity, a megacity designed to integrate
a new living model with centralized modern development.

Curated by Urbanus team led by Mr. Xiaodu Liu, a renowned
architect in China, and administered by Shenzhen City of
Design Promotion Association (SDPA), this project aimed to
provide possible solutions to housing problems caused by
huge population, limited land and skyrocketing housing prices.

The major parts of the installation were models, images
and animations. The exhibition also contained local design
elements from Shenzhen such as graphic design and product
design, visualizing new living styles in high density projects.

(T
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BB ERAOZ — R,

One of the entrances and the exterior view of London Design Biennale.

NBRENBEHSEA— MR FFERHSHELE
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BSa@” , 2iieIfEER. WARRIIEAFEIE
BREHRN—NET, £25E 30 ZEREEN—NE
NERBAAORBE 1500 FRIKEgH, R EHhE
BE—M. ScEMEfmelE, B, StmiattRFAE
BARGHHEETAEE, (LINEEE. 38, HiE.
EERASEOR, EMERITHEESR, HRET—1
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BEWHRIFS, SHBRMTEEM.
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B AAIERE(R, ASAZESBEARTHXER,
EEHAXINMERSR, C2S8MMENABEER. B
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fEdEHR, 7
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www.londondesignbiennale.com Curator Liu Xiaodu interviewed by media. BN ER
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SHENZHEN DESIGN

AWARD FOR

YOUNG TALENTS

(SZ+DAY)

Shenzhen Design Award for Young Talents (SZ+DAY) of
UNESCO Creative Cities Network is an international professional
design award funded by Special Funds for Cultural and Creative
Industries Development in Shenzhen, sponsored by Shenzhen
City of Design Promotion Office, organized by Shenzhen City
of Design Promotion Association(SDPA) and co-organized by
other creative cities. Shenzhen Design Award for Young Talents
(SZ+DAY) was held in 2013 for the first time and it is held every
two years.

Shenzhen Design Award for Young Talents (SZ+DAY) is open
to young designers below (including) 35 years old (architects:
40 years old) coming from 69 creative cities within global
scope. It is intended to reward the efforts of young design
talents who have made outstanding contributions in the
following aspects: using creativity to help make urban cities
becoming more environmental friendly, to make urban cities
more livable, to make the society more harmonious, to make
development more sustainable, and most importantly, to
create a better life.

SZ+DAY aims to encourage the exchanges among young
creative talents within global scope, encourage cooperation
among creative cities, invite creative cities to share experience
and concepts in aspects of creative and cultural industries,
support production and sales of creative design products and
popularization of creative design concept and expedite the
global economic recovery.

http://www.szday.org/

2015 FHEiaAR,
2015 SZ+DAY Trophy.

i Yl el

A G EHR AR BIHH MR QiR R
(SZ+DAY) ZERIIHXU B~ W RREREE
R ORI Z BT DAEED . RYIHIRITZEB
R eED . BfttelEEhin O NERES IR
R, FHHERT 2013 FERED, BRF—R.

MGREERE 2K 69 M EIREHRI 35BS (&)
IR SRR (Z2RIT 40 B2 ), BEERRELUT
HEMERERMIEERIT AR B eIEEHHE
FENMR. BHE, HSBEENE, KEZEERT
ek, UNREEEN—ILARERTEESENT,

SZ+DAY BBt RSEFREIZAT Z AR,

spelBHmZENEIE, SheIEmHELIREItr
WERSENEESESHSE, SEEIRIRIT =m0
47 HEURSIERIHESET, EHEKEERN
B S INRE

SIRITFT iR K

SZ:DAY 2015

FOR.EMNTRIES

TRANSFORMATION:

WeChat
RYIBIER TR
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2013 ANNUAL THEME
RECOVERY
-THE POWER OF DESIGN

In the selection of the 1st Shenzhen Design Award for Young
Talents (SZ+DAY), the design team “Daily tous les jours”
coming from Montréal, Canada won the favor of all judges and
won Grand Award with its public fitness and entertainment
equipment “21 Swings,” which is an integration of music
and space design. Nine individuals or teams, including Ren
Sisi, So Far So Good, Ecojun Company, from Shenzhen,
Berlin, Seoul, Saint-Etienne in France and Kobe in Japan
won Merit Awards. In the student session, four individuals
and teams respectively from four cities including Bologna
in Italy, Dublin in Ireland, Bogota in Columbia and Berlin in
Germany won New Star Awards. In the meanwhile, three
“Cities of Design”—— Saint-Etienne in France, Berlin in
Germany and Montréal in Canada, were honored as Best
Nominators for excellent performance in the event. A total of
91 emerging design works created by 135 young designers
from 16 creative cities from home and abroad were exhibited
in Excellent Works Exhibition.

L
RRRREAET .

EEBEFREIFEFR, REMEARSN/ROEZITE
BA “B—X" (Daily tous les jours) , EEEmME
BREZFEZITHARBSERIZE “21 Swings” ,
HEh TERBEIEER, KEBEEXR, MMM, So Far So
Good. Ecojun Company &3k B ERII. ZEEZE
XEZR., EEAN. SEER. BAEPSEHHN 9 4
MAERA, REMRFE. EREEXAEEEBIL.
E/R=#PAM. EHECLLILRETA. BEMEA 4 Mg
A NZEENSITENAHEBA, REFHER, SIER,
3N Btz E —RERYER. EEEATIINE
KEEFFR, REANEENPRIAEE, HTFARER
BiE, KELHR 16 MNeIEHET. 135 fFERRIT
Bk 91 it EREMBIERE LB

YR Z #IRE 2015-2016 / RITEH

2013 FE £/
275

— g

01/02/03/04. 2013 FHREERK. “21Swings” , “BE—XK" RITHR, MEAREF .
01/02/03/04. 2013 SZ+DAY Grand Award: “21 Swings,” Daily tous les jours team, Montréal, Canada.

Winners of 2013 SZ+DAY pose for a group photo.

12 13
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2015 ANNUAL THEME
TRANSFORMATION
-THE MISSION OF DESIGN

Benefiting from previous promotion and success of the first
event, the 2nd SZ+DAY attracted over 3,000 young designers
from 23 cities to participate in preliminary competition
organized by the nominating organization in each city. The
secretariat finally received over 200 works submitted by 96
professional individuals and teams as well as 26 student
individuals and teams. After approvals from UNESCO and
discussions with other creative cities, the 2nd SZ+DAY invited
Hong Kong young designers whose city haven’t joined the
Creative Cities Network. Shenzhen and Hong Kong step
forward toward the goal of building "Design Twin Cities." A
professional and international panel of judges composed of
world-class designers, such as Gordon Bruce, spent two days
in Shenzhen from Nov. 20 to 21, 2015, and they selected out
all of the prize winners by adopting professional skills and with
fairness and justice.

— L jﬁ, . i
B

I e

01

01/02. 2015 FrpRE=EHL. “HIL” , Breath iRItEA, BMBFIEHIR.

01/02. 2015 SZ+DAY Grand Award: “BREATHE”, breath austria team, Graz, Austria.

[T [ [ [

YR Z #IRE 2015-2016 / RITEH

Breath Team from Graz, Austria, won the favor of all judges
and received the grand prize of US$30,000 for its prospective
and delicate design of an environmental protection project.
Ten individuals and teams, including Jarre from Montréal in
Canada, Saint-Etienne in France, Helsinki in Finland, Seoul
in South Korea, Hong Kong and Shanghai in China won Merit
Awards. The amount of prize for each prize-winning section was
US$5,000. Five student participants such as Giulia Pignataro
from Turin, Italy, won New Star Awards. The amount of prize
for each prize-winning section was US$5,000. In order to
further expand international influence of SZ+DAY and attract
more young talents to participate in the competition, and build
another cultural brand in Shenzhen, SZ+DAY held the 2nd
award ceremony and excellent works exhibition at the UNESCO
headquarters in Paris in June, 2016.

R T RIS EN LUK B R E SIS,
FTEARERE|TRE 23 MEHRY 3000 REFRE
RIS ISR HIR BT ARIIT. WBLREK
Z7T 96 NMEAUANATEB, LUK 26 DMEENATE
BAER3ZHY 200 ZH4H1EM. E5HRINFERAEMEE
W HEHER, SERRREREE T EARIMAEL
BT MERNEBERZITISI. R ETERTT
R BRIEH T BN —2F . AXE - HEH
FHA—RIRITIDERRIEWEIRTER, T 2015 F
11 820 B. 21 BERIREF T AEIRRARKTLE,
VIBWRIKF, FEMTFEREN, AFAENSE, &
LIPHT AREE

2015 FEE A
2l
— BRI

Sk B BathFI A% A BREATH EIBA, EEERE/IE
HRBYIMRZIHER, FIITHAETER, " T35
SSITHISLEE . Jarre SERBINEASEF . ZEXRIE
R, FEHVRER. SEER. FEEBK LEERT
B9 10 M AREBA, RBHER, BIRKETRS
5000 ==7t. Giulia Pignataro &R B & XF) &8 R i
e 5 MREEBWSIFNAREN, REFEL, 84
FRIZEP TR E 5000 3575, AH—ET K EIERR
FnAH, K5 LHRABSNFRABESE, BEITIENR
R — iR, T 2016 &£ 6 BERR
B EEHR RS R st R B ERE

e
o

2015 HRKREAGE
Winners of 2015 SZ+DAY pose for a group photo.
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BI-CITY BIENNALE
OF URBANISM\
ARCHITECTURE
(SHENZHEN)

Bi-City Biennale of Urbanism\Architecture (briefly referred
to as Bi-City Biennale, or UABB) is currently the world’s
only exhibition with the theme of urban city or urbanism,
which is held every two years. UABB was first originated
in Shenzhen in 2005 and started to be alternately held in
Shenzhen and Hong Kong, two neighboring cities with close
interaction, since 2007. It takes geographical characteristics
of rapid urbanization of the Pearl River Delta region, pays
attention to global ubiquitous urban issues and applies the
contemporary visual culture to communicate and interact
with the public. It is an international, groundbreaking and
commonweal event.

On Dec. 4, 2015, the 6th UABB was inaugurated at former
Dacheng Flour Factory in Shekou, Shenzhen. The biennale
was themed at “Re-Living the City” and 86 exhibits from five
continents were displayed at the main exhibition area. It aims
to provoke the public’s recognition and attention on urban city
and facilitate all people’s participation in the cultural carnival that
is held every two years. Exhibition venues include the former
Dacheng Flour Factory in the northeast corner of Prince Bay and
Hakka-style “Xipu Residence” in Longgang District, Shenzhen.

http://www.szhkbiennale.org/

AR Z #IRE 2015-2016 / RITEM

LILInG
THE

i another design FIBAIRIHHY 2015 “EXN BIEHSIXETE 95 BAH
# ADC FEXRMREE,

The VI of 2015 UABB won the 95th ADC(Art Directors Club) Annual
Award, New York, Merit Award, designed by another design team.

R’i%: RARER .

Exhibition venue: former Dacheng Flour Factory.

]

~/
*
=41
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RBEHT\ 2RV NERE (HR: WHEWER.
UABB) 2B rRi£BKE—— N EMEm s i E A EE

FRENPAE—ERIRER . SUENERE 2005 FRTRYI,
2007 E2RRYISEBXMMAFTEE. B0
MiMERD, SLEEMERR=AXK SRR
R, XELBREREFENETEE , ASANRE
Y%%zﬂﬁﬂ,%ﬁA“ﬁFEimﬁﬂ BEER
. e, Atk

2m5¢12545 FNBEIRBHT \ IR

%W%DE*&E%F%% HORIRERLL “Yhm
}? " (Re-Living the City) A%, £RIHRETFKH
FRIMEY 86 MEEIER, BEESIRARIIHHASH
BARSXE, FBEI—RIBEENLIERSE5X
RE—ENXHEE., BEHibEEMATFAFEMER
%%m@tmﬁﬁru&ﬂﬁf?ﬂﬁ SENERE

o “FEEtE o

i\ &I

VS VE:

far=igi+EIBA Thonik 73 UABB BIVERYISHR o
A poster created by Dutch design team Thonik for UABB.

V\/eChat
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Enlightening and diverse works were exhibited through
maker events, creative design events and other activities.
Comprehensive and multi-perspective interpretation of works
were presented through an exhibition information system,
and visitors could participate in the event in a more profound
and multi-perspective way by attending academic forums
and educational activities. The organizer aimed to make
the environment more beautiful with utilization of currently
existing buildings and surrounding environment through new
thoughts on building and renewed land planning, as well as
to make the existing buildings ecologically sustainable and

B REERIAR, RYIHEARBERS SEHRFR.
Work: My City, an independent research on temporary buildings in Shenzhen by Retumu Research Institute.

build an open and equal society. The main exhibition area is
divided into five exhibition sections including a 3-D collage
city, Maker Fair, Radical Urbanism, Pearl River Delta 2.0 and
Socialized City. The exhibition with the duration of about three
months covered over 200 events including salons, lectures,
performances and workshops. It also scheduled architectural
photography workshops, Lego “One Brick & One Tile” events,
TEDx, Experimental Theater, Creative Bazaar and other events
for teenagers. The event aimed to encourage more people to
participate in discussions on urban cities and provoke more
concerns and thoughts on our cities.

Efm: EFIS, #EF 302,

SISO
The curatorial team tour.

EREdeIEES. IRRTEENSATRERRR
. STARER, BERRERREEREITES
H. STHUMNFRE, BEFARICR. AEEMHEHER
7. ZRENZS5. KRENESR “BREANEELR
BRERALNERRE, BSERERNEBELURET
EHTNL, SEENMERISEMSEL, BRI
B A— MR R R BRIER R, EIRTRES EANFFIN
BEBEMAIHSTFIIRE, FERAVEEIMERSEMNSE
7 X—BiR, BERFH 7 3D PlbET. tITRES.

YR Z #IRE 2015-2016 / RITEH

BT, BR= 2.0 HRHHAKXEERR. 7
HIT=/1" AR, BEmEmEnaE k. HEE.

xR, TIENSE, BXNHERAR. SOFESTRREHE;

REERNEL LY. 58 “—&—R” RIiED.

TEDx. SR, SIEmESED, RMFAMLSE
TRi%. UABB SRIEZHIAIS SISk,

KOFRBE B CHBAYRT
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HK-S7 DESIGN
BIENNALE

The HK-SZ Design Biennale is a large-scale event that
showcases the latest achievements of Hong Kong and Shenzhen
in the design and creative industries. It is held once every two
years alternately between the two cities. It was held in Shenzhen
in 2014 for the first time. The biennale features a series of talks,
seminars, installations, exhibitions and other projects. The
objectives are to promote closer collaboration between the two
cities across diverse design and business disciplines, enhance
the public’s appreciation of design, foster the exchanges of
creative talents, accentuate the power of design in influencing
our life and contributing to a city’s sustainable development, as
well as to cultivate Hong Kong and Shenzhen in “Design Twin
Cities.”

The 1st HK-SZ Design Biennale in 2014 was jointly organized
by Economy, Trade and Information Commission of Shenzhen
Municipality, Longhua New Area Administrative Committee,
Hong Kong Federation of Design Associations (FHKDA) and
Shenzhen Industrial Design Association (SIDA) with the theme
of “Let’'s Create!” It aimed to solicit excellent talents, promote
transformation and upgrade of various innovation-driven
industries in Longhua New Area, attract fashion companies
in Shenzhen and Hong Kong to settle in Longhua and jointly
build an ecosystem of fashion industry through HK-SZ Design
Biennale.

The 1st HK-SZ Design Biennale was attended by over 40 design
associations, institutions and academies in Shenzhen and
Hong Kong, eliminating boundaries among design industries.
From Sept. 6 to Nov. 1 in 2014, “Eight Exhibitions +Eight Public
Events” were held in Dalang Fashion Creative Town, O'PLAZA,
OCT Art & Design Gallery and OCT LOFT in Shenzhen.

20

[RBRITER | 2014 FERTHINED, KA
XARITROES, T SRRETRERLRET.
WERELT —ERNOEIHE. Flide. RIFEE. X
BRSEME, R FEBERITRASTINE
MERRNSRTm. ENENNBNRT HEHE—2
IBRRBENE, UREHRITAMZIRIS, TFHEREE
BRIt SSMESTHEMERML, AAREAHRTIR
THHPARNRAE, AR T #RITESEHIIB8EE
BEMEX, UREEHENRHRSEA RS HNENE
26, #MCRYIFIEBITERATNXAEE—S
B9 [ RIEXU | .

2014 BERRBRITNFERHAMEF RS EERNER
2. BEHREERS . FERITRSMHE IR
MEBEEED, LU “SUH - 8IE Let's Create!” HEER,
EEERBIRITNE R, BT
XEIZEFEIFRIRED, HERFR, W5 IRBRHAT &
PSP te, HERErmlESE.

3 14y |
01/02/03. BmFBRITWERTIFY . RERFBNG .

A 6 IR 1T W 5

il

BERBRITNERES T RBFERTH 40 M8
ithe. IWERERERSS, BRI, F@m. 2K,
=R RE. BE. FEESRRES N RITTI.
2014F9B6HE1MB1H, “I\KBE+/\X2
RiER DBIERREEEER. RRBEBYFO .
£ - 2R FEEIEX RS D .

WeChat
RBRITTER

01/02/03. The workshop (01), exhibition(02), and opening ceremony of 2014 HK-SZ Design Biennale.
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THE Z2ND HK-5/

DESIGN BIENNALE

The 2nd HK-SZ Biennale is co-organized by Hong Kong
Federation of Design Associations (FHKDA) and Shenzhen City
of Design Promotion Association (SDPA). Hong Kong became
the host city of the biennale for the first time. With the theme of
“Together We Can,” the Biennale aimed to connect Hong Kong
and Shenzhen and form the concept of “Twin Design Cities.”
The exhibition which lasted for two months successfully brought
design culture into communities. Over 80 exhibitions and events
attracted over 300 designers and citizens to participate, and it
stimulated the design enthusiasm of every Hong Konger and
encouraged them to wonder indifferent parts of the city. Key
projects such as “Design Walk” app and “NEXT by D Twincities”
Pop-up Store got unprecedented successes and build a
reputation of “Design Twin Cities” for Hong Kong and Shenzhen.

The biennale was held in Hong Kong on Sept. 17, 2016. It lasted
for two months and ended on Nov. 19. The biennale had six
sub-themes, including “Stimulation,” “Innovation,” “Exploration,”
“Inspiration,” “Situation” and “Manifestation.” It showcased design
works of Shenzhen and Hong Kong designers to the world,
fostered the development of creative talents in Hong Kong and
Shenzhen, promoted the construction of “Twin Design Cities,”
boosted creative and culture exchanges and brought design into
people’s daily life and to cities.

e RIS TR
e ®

P -
_ [

EERBRITNERTES PMQ el 5B8E.
The 2nd HK-SZ Design Biennale kicks off at PMQ.

S T
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Under the guidance of teachers from Shenzhen and Hong Kong,
students from the two cities created nine works which take
“multi-media” as the theme after over four months’ planning and
communication. The project “Exploration” involves more than 100
products made by over 30 teams composed of design institutions
and brands from Hong Kong and Shenzhen. These products
covered a wide range of categories, including fashion items,
furniture, quality products and daily necessities.

BREFRA, MR RRERIEN S — R @Rk AR RS
SRS ELERITRIB.

Dr. Jin Daigiang, Qu Decheng, a Shenzhen and Hong Kong-based
designer, and Zhu Decai, share design stories and anecdotes with
visitors at the opening day of the exhibition.

[ EZERBIZITVER | BEBRITRS (FHKDA)
53Ry 2 & #ET (R ¥ < (SDPA) Bk & 2.
AENEREXBEESBEAEMMET, [ EZREFS
WIFWER | WEZ A [ BN | (Together We
Can), S7EHE [2ITXUR | (9, HHENBH
EEFEHRINERIT UMK, 81T 300 Figit
252X 80 MEKRRENKRS I FLERZS, Bk
EB AR E R RARFIREH SN B
HrhESIA [ Design Walk | FHNEERR | W5
A | RINEEIRSRIRRTI, RREMITIE [ 81T
SUH | B9EE

WERT 2016 £ 9 B 17 HESHEF=, MR NE
F11B19BFAR. AEWNERS N6 N0 ER, &
ER& (Stimulation) « €% (Innovation) . &RE
( Exploration ). B4 ( Inspiration ). #t{&( Situation ) .
AR B (Manifestation) . EtRERESB SR
WITHEIRIHER, (REFRBIFHAZTEENNER,
HEBERE SR RERIR, (REFANETZEAR
ST mME gm0t R A SIS r3cn, Bk
HEAANMINEEEFHHEE.

9 BREWIMFEFEZIMES FETENE, REHE 9 HLUSERIER

HERREL.

Nine groups of students from both Hong Kong and Shenzhen make
creations under the instruction of coaches. Nine out of all creations were
exhibited through muti-media.

\/\/
b
~y

SR WNERE

HZEME ‘B #HE 9 BREBREFEEREED
OIS T, 21 4 NS BRI D8, FTISH 9 4L S
B AERMER. “BRE WMBHA 30 SERBR
YR EBRAIR T BAR mEARANIRITAS, 1E
H 1004 &= m, BfERE RE FakAEARS.

0.17-11.:

TG THER W CAA R

WESE 10 fHgiH)P [ LOVE SEAT |BWEI BRI, RIHBFEX (5)
"It ‘AT, SRIHTEEHEER.

Ten architects from Shenzhen and Hong Kong design benches for the
“"Love Seat" project. Designer Qin Yueming (L) poses for a picture with
designer Chen Houfu and his design Ming Chair.
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(GRAPHIC DESIGN IN CHINA)

As the first large-scale and comprehensive design competition
biennale event that targeted at global participants, GDC,
formerly known as Graphic Design in China, is sponsored by
Publicity Department of Shenzhen Municipal Committee of the
CPC and organized by Shenzhen Graphic Design Association.
Since its launch in 1992, the design event has become the
most influential, the highest-level, the most authoritative and
the most unbiased design extravaganza in Chinese-speaking
communities.

GDC15 Design Competition, with “Design Affects Chinese
Future” as tenet, clusterd the latest design creations by
global top-notch designers and new emerging forces. It not
only appraised in the perceptive of design aesthetics and
innovation, but also identified and praised thoughts, methods
and actual effect imbued in design works so as to make in-
depth excavation of energy efficiency factor and effectiveness
value behind excellent design works and bring enlightenment to
design evolution. Seven preliminary judges of GDC15 Design
Competition took the theme “Effective Design” as benchmark,
shortlisted 328 works (including 229 works of professional
groups/99 works of student groups) among 6,350 global entries
by reviewing practice effectiveness, aesthetic effectiveness,
cultural effectiveness, commercial effectiveness, social
effectiveness and other different perspectives.

GDC15 Exhibition was funded by Special Fund for Shenzhen
Cultural and Creative Industries Development , jointly sponsored
by Publicity Department of Shenzhen Municipal Committee of
the CPC, Shenzhen City of Design Promotion Office, Culture
Sports and Tourism Administration of Shenzhen Municipality,
Shenzhen Federation of Literature and Art Circles and jointly
organized by Shenzhen Graphic Design Association, Shenzhen
Guan Shanyue Art Museum and Artron Art Group. A series

http://gdc.sgda.cc/

of design exchange activities including GDC SHOW, GDC15
International Judges’ Lecture kicked off in Shenzhen Guan
Shanyue Art Museum Starting on May 23, 2015 for the promotion
of GDC15 in professional fields in China and abroad. The
organizer successfully held 31 GDC Shows, 123 lectures and six
exhibitions, while it had invited 61 guest speakers, reached three
strategic agreements and formed over 30 GDC Show WeChat
groups with about 5,000 group members from the design sector.

GDC15 RitHZ&CAAFFELIERTH.
Seven judges work for the preliminary of GDC15 Design Competition.

GDC15 EIz
GDC15 Exhibition.

|~]

GDC fFAHEE T HEASKNARSERRITRE
WERE, 15 HFERIHERER (Graphic
Design in China) , HRYITHEEZEED, Rl
TSR D. B 1992 FLIHLSK, X—i&itR
FTENELRNEAMKZMEX . KFHRS. HEK
EREFIREMRIR T B

GDC15 ®it=HEU [ MhEREKANRIT | ARE,
ICESRMRRIH NI ENBAIRIIRIT AR, TN
ERITERSIHERESHTITH, AR ERAE
BREE. BESEREMHTESSEE, LEBRA
REAFRIHEREENREMERSEINE, BRIR
1HEZE ., GDC15 Rt =&/ LMAIFIFELARE GDC
ER SRRt REME, BEHERSLEN. =2
SERR. XHSER. BbsER. HESENEAREM AR
MSFIET, ARRZRRE LB 6350 HHEEEmT,
Rikt 328 HEmAE, EPEIAE 229 4/ F4EAR
99 4,

GDC15 RERIIMX M EIEF A RE RS,
RITHEEEES. RYITRITZEET D RYITE
KR RINBRZEZARRKRSSHESED, RYIH
FERIHIS . RIIKIIBEAE. BENXWERILE
. B 20154 5 A 23 BE—RIIMIRITimiE,
B1E GDC SHOW. GDC15 EriFZ&EifEEEERYI
KIWBEAEBRFFR, FFRT GDC15 EHhERE
BREAL RS 538, MIhit T 3135 GDC
Show, 123 %iEi, BiFT 61 (LEHEE, #D7T
6 MR, BT 3 MEES{E, 30 24 GDC Show
HISEE, W51 5000 ARITRBR M.

18 It 7 o R

GDC15 &t LA M hEARRIRIT | ARE.
The GDC15 Design Competition. Its tenet is “Design Affects Chinese Future.”

WeChat
RGFEmRItis
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SHENZHEN
BAY FRINGE
FESTIVAL

Fringe Festival, also known as Fringe Art Festival, originated
in Edinburgh in 1947. It has become the largest and the
most popular art festival event in the world. The spirit of
Fringe Festival lies in developing an open and free mind
towards art by drawing attention to the marginal and the
Other, advocating diversification and conceptual revolution,
and seeking for various artistic potentials torelieve art from
boundaries and allow more space for imagination. Shenzhen
Bay Fringe Festival is a festival that believes “everyone
is an artist” and sets its main stage in neighborhoods and
public squares. It is an early attempt to host a public art and
cultural event in China which seeks for ways to integrate
marginal art and public life that enables people to see the
possibility of Chinese public creativity. The 2010 Shenzhen
Bay Fringe Festival is a new beginning. The festival
inherits the diversity, vanguard and free spirit of fringe
festivals around the world. It aims to offer exchange and
cooperation, interaction between communities, education
and management of diverse cultures and art activities with
an open, inclusive and independent attitude.

The 6th Shenzhen Bay Fringe Festival in 2015 has gradually attracted a total of 175,000 visitors through multiple events such
become the synonym of freedom, diversity and openness. It not as musical and dancing shows, dramas, parades, bazaars and
only represents the creativity and power of urban cities, but also workshops. It presented a nine-day free art extravaganza to
imbues art with attractive and inclusive elements. The festival residents on Shenzhen Bay Street in Nanshan District, Shenzhen.

arranged a series of themed days in the theme of “Recreation™
Fringe Play Day, Fringe Sightseeing Day, Fringe Garden Tour
Day, Fringe Children’s Sightseeing Day and Fringe Parade.

The event lasted for nine days from Dec. 5, to 13, 2015.
Performing teams include 35 teams from the Chinese mainland,
13 overseas teams and 4 groups from Hong Kong, Macao
and Taiwan as well as 23 grand parade teams. It had a total
of 124 performances and one grand parade. The festival was
attended by 600 artists from Germany, France, Ukraine, Belgium,
Switzerland, Poland, Portugal, the U.S., the Philippines, Japan,
Taiwan, Hong Kong, Macao and the Chinese mainland. It

http://www.szfringe.org/

01/02. FYIBEMBUERA BAEBEE.

01/02. Public squares and neighborhoods are the main venues of Shenzhen Bay Fringe Festival.

28T (Fringe) , XFROEEART, RIRT 1947 &
NETE, KEESERNSHARA. RINBNZS
ATENZ—. ZRTHEH, SETFMEHNES,
KLHEMBE, EESTHMNIED, FEHSHEAR
BH, ILEERRNEAEEESERTE, FIES
BHE “AABEZAR” BRNZAT, 2—MNUE
X FHAEBEEENEAT, 2—RFEXIHEAX
WEDNER, BRSHEBRESARBMAARETN
A, IEAIBERFRELAREIENET M. 2010 R
BEETE—NITHR. DIZERAHRZESH. &
. BHIBEESR, BEUITH. 882 BE,
EEFERSTXIUERNEINZREE. HEXER.
HeEAREENT.

2015 FEANRREZTENESEHHAEH . ST,
FINEE, MUBEREHRLIENSERS, B
SAR BRI NEBET. 2015 FRYIEZTENELL
“IF AERREFRIIERENH . ZRiERA. 28
. ZfeFEH. 2EEiEH. 2K,

EaIEdE O K, M 12 85 HE 13 H, EHENER
3548, ESN134H., BIRE 4 H, KKiFHRA 23 4,

SIEN 124 17, BRRKIE 117, ZARKRE 600 A,
kERE. EE. Br=. LRI Wt K= 8EF.
=E. FREE. BF. 1EGE. PEEB. PER
ITRAFFHIZARS . K51 17.5 AR BIER.

ZEIR. YR, KifF. mEE. TIENSFEDRAFR,

ARLPROXRYIBERE EATRENR 9 REENZ
RE=,

WeChat
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THE1ST
SHENZHEN
FASHION
WEEK

In order to promote the transformation and development of
the creative fashion industry and improve the reputation and
internationalization of Shenzhen, the 1st Shenzhen Fashion
Week was held in OCT Bay from March 19 to 24, 2015. It
is sponsored by Shenzhen Municipal Government, and co-
organized by Economic, Trade and Information Commission
of Shenzhen Municipality, Shenzhen Garment Industry
Association and International Management Group (IMG).

The 1st Shenzhen Design Week lasted for six days, and
a total of over 100 brands and designers from over 20
countries and regions attended 46 events in the main venue,
including events hosted in official designer’s showrooms.
Over 50,000 audiences attended the fashion week, and 20
wonderful parallel activities were held in eight subvenues to
comprehensively manifest the charm of Shenzhen’s fashion

http://www.szfashionweek.com/

01/02/03. B &Ry IS B LFHRR RIBF AN o
01/02/03. The 1st Shenzhen Fashion Week was held in OCT Bay.

power and the latest international fashion trends. Outstanding
works by design brands and designers had amazed the
fashion industry in China and abroad. Over 100 media outlets
from home and abroad had reported on the fashion week and
spread the news to over 30 million people.

In addition, the Fashion Week also included a series of
events. Fashion Street Snap, Fashion Party, Fashion Art &
Video Exhibition, Design Competition, Fashion Forum and
other fashion creative activities not only enrich the connotation
of Fashion Week, but also creates a platform to link fashion
with every individual, as well as draws a fashion hologram
reflected on every corner of Shenzhen.

IR E A BRI AR R R, =R
WS EMERCEHE, BHRFED. TERE
AR, HRFEATWIHSET . BRE S BRAT 2 5
IMG EfrEEARHRZDIERERYIFERT 2015
F 3 B 19 = 24 RAESLMERRERRINED .

FHE 6 KRB EIRYIREEE, HE%RE 20 Z4ANERM
XA 100 SN RAEFNZLTIH, ST 46 HESHI
BRI SER (Showroom) &z, #BiE5 B
NREIMARME, 8 MNEXMNLRFEHNT 20 ZWFEE
SEMEENER), BEtREFMNER 7RIS
ERN ERAEREE, REMZTHIRNEEZITS
ASMTEFRIRIERE, 100 SRERIMUEERFIRT
ISR ERIRIRIE, SHAKIFEIA 3000 B AR,

L4, FRBFEEBERIE, HEAHA. B
Party. RIEZARZERE. RITAE. WERICRESH
EEIRENNFEERERAE, MEITEERE.
SRR, RplH—IRRRTRYIZ N ES
BENNEEEER.
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THEIST
SHENZHEN
INTERNATIONAL
MAKER WEEK

As the first national innovation-oriented city as well as The
National Independent Innovative Demonstration Zone, Shenzhen
deepens the implementation of innovation-driven development
strategy in accordance with national and provincial government
requirements. The city comprehensively stimulates vitality of mass
entrepreneurship and innovation, accelerates the construction of
modernized, internationalized and innovation-oriented city and
promotes the construction of an innovation-driven country. In
2014, the city's investment in R&D accounted for 4.02 percent
of its GDP, and 11,600 applications of PCT international patents
were filed in Shenzhen, which increased by 15 percent and
accounted for 48.5 percent of the total quantity in China. It took
the lead across the country for 11 consecutive years. The total
output value of strategic emerging industry was approximately
1.9 trillion yuan, with an annual growth of over 20 percent . The
added value accounted for over 35 percent of the city's GDP,
and its contribution rate to the economic growth was nearly
50 percent. Maker is an important factor in the implementation
of innovation-driven development strategy and the cultivation
of comprehensive innovation ecosystem. Shenzhen actively
conforms to new trends of grassroots innovation in the Internet
era, creates the environment suitable for makers’ development,
making it possible for makers to grow in strength.

In order to further accelerate the construction of an international
maker center, with the strong support from Ministry of Science
and Technology, Shenzhen held the 1st Shenzhen International
Maker Week themed “MAKER @ SHENZHEN” from June 18 to
22, 2015. It held a series of events such as forums, exhibitions,
maker bazaars and competitions to strengthen exchanges and
cooperation between makers from home and abroad, clustered
global maker resources and strive to build a global makers’
extravaganza.

http://sztv.cutv.com/shenzhen/201506/ckz.html

30
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The main venue of Shenzhen International Maker Week was
the Software Industry Base of Shenzhen Hi-tech Zone, with 14
events held in seven branch venues. A variety of events including
Maker Faire, Cross-straits Maker Strength Fair, Shenzhen
Student Makers Festival, Maker Summit, Fab Lab Shenzhen,
Global Maker Marathon, “Star Entrepreneurs” Global Makers
Competition, China Innovation & Entrepreneurship Competition,
SZ-HK (International) Youth Makers Camp were held to multi-
perceptively demonstrate the contents of makers’ events and
manifest the vitality of mass entrepreneurship and innovation.
Shenzhen International Maker Week had attracted global makers’
attention. During the Maker Week, the Fab Lab Shenzhen
initiated by MIT and Maker Faire Shenzhen of featured level -
the 7th in the world - were held. A total of 210 overseas maker
teams and 60 international organizations attended the event. The
foreign guests attending the event included Neil Gershenfeld,
founder of Fab Lab and professor of Center for Bits and Atoms
at MIT, as well as Kevin Kelly, founding editor-in-chief of the
US Wired Magazine and Clay Shirky, consultant of New York
University.

BIESHRKSIELR.

Maker Summit Forum.

ElE

RIERENER I EHALEH AR THERE
FEFREX, RBRERM RENERKRAZLIEE
MR AR RS, SERRAREIN. BARIFE
B, INBERIMAK . EfRil. SIFEUET, SRS
SIFEERNEIR, 2014 F, RISHLIFREAS
GDP LLEiXZE] T 4.02%, PCT EfrEH ERIBESIAE
T116 B, BKT 15%, S£ESEM 48.5%,
BIEL 11 FRESEEM. SN S Wz
£ 1.9 5127T, FHIBIK 20% LI E. EINES GDP
LEEEBIET 35%, MEFFIEIKRISBEERL 50%. £
FERIFTIKAI R REREE, BESAIMESER, IR
HhSEZEN—R. RYIFRRIRN E R CERIHT
ROFIES, SIEESEIERRENRE, —itel
FES RS NN

RE—EMREGERZ R, EREBIXA
YT, ®YF20155E£6 B8 18AE2 BEDE
EiﬁT%iJIIEIBa?ﬁUEH & “8IZRY” (MAKER@
SHENZHEN) , B3FEERICIE. TlES. iz
MEMEIEAES—RIED, %DHEEW%@JEE@&
mEalE, BELKAELFHER, DFHTEASEN
BIEES,

Elll;\tﬁji%%m%%kﬂ? BEZSI Fablab _ELEDMSLEo
Chen Demin, chairman of Association for Relations Across the Taiwan
Straits, visits the interactive experience exhibition of Fablab.
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SHENZHEN
INTERNATIONAL
INDUSTRIAL
DESIGN FAIR

Shenzhen International Industrial Design Fair (SZIDF) gathers
innovative design resources within global scope, showcases
forward-looking design concept and applications of low carbon,
green and environment-friendly design. It promotes integrative
development of design, artificial intelligence, genetic engineering,
Internet Plus and intelligent manufacturing. It also promotes
innovation and entrepreneurship development, accelerates
the international development of industrial design in China and
strives to become the weathervane that leads global design and
to become a first-class brand of professionalized, high-end and
international design fair. SZIDF receives support from Ministry
of Industry and Information Technology of China and guidance
from Economy, Trade and Information Commission of Shenzhen
Municipality. With Shenzhen Municipal Government as the
organizer, SZIDF is co-organized by Shenzhen Industrial Design
Professional Association (SIDA).

http://www.szida.org/

32

The 3rd SZIDF was held in Hall 2 of Shenzhen Convention &
Exhibition Center from Nov. 6 to 8, 2015, taking “Designing
the Future” as the theme. It focused on the latest design of
intelligence software, wearable devices, robots, unmanned
aerial vehicles, intelligent transportation, open-source makers,
intelligent life, crowd funding, accelerators, incubators and other
fields. Based on the success of the past two fairs, the third fair
focused on the most heated innovation and entrepreneurship
fields such as intelligent manufacturing, design plus e-commerce,
fashion plus technology. It gathered top-notch innovative design
resources within global scope, exhibited the innovation strength
of Shenzhen, practiced industrial integration and generated
innovative vitality during the process from “Made in China” to
“Created in China.”

i ig it K R
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2015 11 B 6 H -8 HAERISEFL 2 StEZ
DRE=ZBARLL “BIERR" HERM, REZREREM.
AZREIRE. A TAYL. SeeE. FReIE.
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K. R, IMRAEIZITIESRNA, BHZITEA
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H£4%, BADES TR KER, T, Simit. it. FERIMEXRRMAIIAIERM ERELRHIE. =it +
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EfR Tt AR (SZIDF) .
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SHENZHEN
INDEPENDENT
ANIMATION
BIENNALE

Shenzhen Independent Animation Biennale has devoted
itself to excavating and collating creations and the history of
Chinese independent animation and international contemporary
art animation since its establishment in 2012. It has sparked
discussions and extensive influence in China and abroad.
With OCT LOFT as its organizer, Shenzhen Independent
Animation Biennale is rooted in Shenzhen, striving to expand
creative thoughts among independent animation, video art
and contemporary art in international vision. During the 2nd
Shenzhen Independent Animation Biennale, Dong Bingfeng and
Amy Cheng from Taiwan were invited as curators. He Jinfang,
one of the 1st biennale curators, was the exhibition director. The
biennale was divided into three major parts, including rotating
forums, competitions and exhibitions. Starting from the press
conference and forum that was held in Beijing on April 27,
2014 to the opening ceremony on Dec. 6 , 2014 and the closing

http://www.octloft.cn/

ERD CHERHER e
AniraATien pee
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ceremony on March 6 , 2015, the biennale lasted for almost one
year. Event venues included academic institutions, exhibition
pavilions and public areas in Beijing, Hong Kong, Taipei and
Shenzhen.

The 2nd Shenzhen Independent Animation Biennale which lasted
for almost a year was composed by three major parts including
“Rotating Forum,” “Competition Section” and “Theme Exhibition.”
These three parts were interlinked to elucidate the theme “Visions
& Beyond” from three dimensions. The theme aimed to roll out
interdisciplinary, cross-domain and in-depth discussions on
animation creation and video, under the concept of “animation”.
According to incomplete statistics, there were about 120 films
and video art works showcasing in the competition and exhibition
during the biennale.

iR 31| 3R 37 5 8] XY 8
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LE CORBUSIER,

MODERN ARCHITECT GIANT

June 14, 2015 was the 50th anniversary of the decease of Le
Corbusier (famous French architect and designer in the 20th
century), the exhibition “Le Corbusier, Modern Architect Giant”
was co-organized by AUBE and OCT Art & Design Gallery. The
exhibition was held through July 31, 2015. As one of celebration
events of “the 10th Anniversary of Festival Croisements” &
“OCAT 10th Anniversary.” The exhibition is also Le Corbusier's
first exhibition on the Chinese mainland. In addition to Le
Corbusier’'s unique and representative architectural design,
the exhibits also included a total of over 200 works such as his
interior design, literary monographs as well as his painting and
sculpture creations less known by Chinese audiences.

The exhibition venue was a Le Corbusier-style interpretation
on space of OCT Art & Design Gallery. The design concept of
The Villa Savoye and Couvent de La Tourette designed by Le
Corbusier in his early years was adopted in the whole exhibition
as a prototype. In the exhibition, with a focus on Le Corbusier's
architectural philosophy, city construction concept and artistic
creations in his daily life, academics from different sectors
such as design, art, literature were invited to attend a series
of activities such as lectures and forums to jointly explore Le
Corbusier and his works with audiences in multiple perspectives.
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At the beginning of the century, China's economy gradually enters the stage of
rapid development and manufacturing industry also begins to develop rapidly.
Industrial design in China ushers in opportunities of high-speed development.
The popularization of electronic products such as computers and mobile
communication devices have brought many opportunities to industrial design
industry and attracted numerous talents.

With the participation of various design companies, design colleges, scientific
institutes and other organizations, Shenzhen Industrial Design Profession
Association (SIDA), which was founded in 2008, has become the largest domestic
professional institution of its kind and the first industrial organization which has
joined International Council of Societies of Industrial Design (ICSID). After years of
development, SIDA has became a professional agency with 48 initiative members
only from the early years to over 700 members from all over the country. Famed
members include 3Nod, Tencent, Huawei, ZTE, Coolpad, Skyworth, TCL, OPPO,
Changhong, Konka, Rapoo, New Plan, CIGA, LKK, Bifoxs, ND and Rone, etc.

According to the statistics released by SIDA in 2015, there were about 139,000
industrial designers and practitioners in Shenzhen. In 2014, the output value of
industrial design reached 5.2 billion yuan (merely including design output value
of professional design enterprises), up 23.8 percent from last year, resulting to an
increase of over 100 billion yuan.

INDUSTRIAL DESIGN

s HIlEg Tkt

LET
DESIGNERS
MOBILIZE
MORE
RESOURCES

However, the excessive production capacity
and talents as well as the business mode,
which lacks innovation, curb the development of
industrial design. Facing the needs of fragmented
production model and industry transformation,
local design teams led by Artop Design starts
to propose to build a design innovation service
platform of whole industrial chain and the
pursue for differentiation, individualization
and whole industrial chain management of
design. They hope to take design as the drive
to build internationalized ecological chain for
entrepreneurship and innovation and blaze a new
development path for industrial design.

Luo Cheng
President, Chairman of Artop Group
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1. What do you think of the development of
Shenzhen’s industrial design industry?

Industrial design takes the lead among the design industries in
Shenzhen. Although the development concept of industrial design
proposed by Shanghai is better than that of Shenzhen, Shenzhen is still
the only city which has been equipped with ideal conditions for becoming
a global industrial design center. Industrial design accounts for a very
large proportion in design fields of the whole city. It is an extremely
important industry although it may lack some excitements. Shenzhen
is different from other places. There are more innovative enterprises
and the burdens of industry development here is less heavy than that
of Dongguan. The government currently extends strong support to
entrepreneurship and innovation development, which will give the whole
society more demands on industrial design.

2. What are the challenges confronted by industrial design industry in Shenzhen?

From the perspective of policy, industrial design was included into the
category of key service industries in the past. It is currently included in
the category of production-type service industry, which means that its
status has been weakened. The 10th China Industrial Design Week
and Creative December held last year all took industrial design into
their themes. However, there were not so many innovative activities.
Since industrial design was merely a part of Maker Week last year,
its status was weakened. Industrial design industry in Shenzhen
currently is confronted with severe pressure. Many people who have
paid visit to other places in China found that the scale and strength of
support and emphasis extended by the government has exceeded
that of Guangdong Province. But until now, Shenzhen has not formed
a large-scale collecting and distributing center for industrial design.
Changsha has a national-level advertisement park with an investment
of 3.5 billion yuan and other places are also making large investments,
while the development of industrial design in Shenzhen is still relatively
fragmented.

3. How will you cope with these challenges?

Industrial designers can provide comprehensive solutions. He can
mobilize many resources, but not solve the problems merely from one
perspective. In order to achieve such a purpose, we need collaborative
innovation. Just because of this, my team and | propose to build a
D+M Platform. The so-called D+M Platform refers to the change from
an enclosed design innovation company to a semi-closed one as well
as the authentic integration of mass entrepreneurship and innovation.
“D+" refers to the mode changing from a loop-locked design innovation
mode of the whole industrial chain to a semi-open mode of mass
entrepreneurship and innovation so as to obtain more and better
creative proposals and realize them on this platform. “D” refers to
design, different, dynamic, development and dream, “M” refers to maker,
manufacturing and money. At the beginning we proposed “D+” and now
we make it “D+M.” We call it “Manufacturing Factory.” The concept is a
novel innovation in this field.

Five years ago, we proposed to build an innovation platform for whole
industrial chain services. Many professionals objected the proposal at
that time. They thought their job was to send their designs to factory.

I’'m not so optimistic on the development of this
industry. If we still purely render services like before,
then the status of industrial design will go from bad
to worse. The design output of the U.K. was once
the largest in the world. Mrs. Margaret Thatcher once
said that a president was not necessarily important
than an industrial designer. However, the current
industrial design of the U.K. drastically declines. It lies
in that its industrial design fails to undertake authentic
transformation in its best years and the industry is still
relies on design masters. The current market doesn’t
attach much importance to masters, nor advocate
masters. The design value gradually couldn’t be
recognized by the market.

But we believed that the challenges confronted by
designers come from supply chain. It lies in the fact
that our design cannot be fully realized if the supply
chain and production section is out of our control.
The problem can never be solved if we rely solely
on the design of product. There are many things to
do, including tackling the problems in the process,
procurement, quality and supply, etc. Many people
asked us why we have to manage and do everything.
They didn’t know that all these elements function
as a part of the chain and all of them belong to the
category of industrial design. In order to realize the
development of whole industrial chain, we need to
promote Shenzhen design globally. The government
shall encourage enterprises in Shenzhen to seek
development in others places in China and abroad,
bringing innovative design brands of Shenzhen to
the rest of the country. Only in this way can we add
intangible values to the city.
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“RITSETE" RIGHE “EPATIRINEHEE RiF.
Audience listen to the lecture of Urban Village and Urban Life, which is a part of "Design &
Living" lecture series.

Shenzhen Center for Design was approved to be established in December
2010 and set up its offices at Shenzhen Center for Public Art, and it performs
responsibilities of promoting the urban design innovation. Since its establishment
in 2015, it has spared no effort to promote the innovation of urban design industry
in Shenzhen, building a bridge between the government and the industry,
professionals and the public. It also offers competition consultation, organizes
academic exchanges activities and carries out public projects and researches
on Shenzhen’s issues and other affairs. The above-mentioned “urban design”
doesn't refer to “urban design” in a narrow sense. It specially refers to intersection
and integration of design discipline system related to quality of our urban habitat
environment. These intercrossed and relatively independent disciplines are
systematically integrated, which enables us to systematically cope with as well
as design and build our urban habitat environment. Urban design is more of a
coordinator, more of a platform that plays the role of lubricant or more of a trans-
disciplinary cooperation mechanism that settles urban problems as a purpose.

Since 2015, the Ministry of Housing and Urban-Rural Development in China
has attached great importance to urban design. The increasing attention paid to
the urban design industry is also an opportunity and challenge for the industry’s
transformation. Many practice projects carried out by Shenzhen Center for Design
have explored the possibility on innovation of urban design, such as “One Million
Affordable Housing Competition,” a five-year project highlighting human settlement
issues. Other projects include “Multi-terrain City” that focused on sustainable
development, “New Heritage---Value of Old Buildings” in the context of urban
renewal and “Last One Kilometer” that provided travelling solutions as well as the
publication of Qu Cheng—Shenzhen Architectural Guide.

URBAN DESIGN

DE VELOPING A
METHODOLOGY
FOR
SHENZHEN
DESIGNTO
REALIZE GOING
GLOBAL 2.0

“Shenzhen design is still at the primary stage of
Going Global 1.0, which is a copycatting stage, a
stage of passive acceptance of creativity from the
outside as well as a stage lacking independent
innovation. Going Global 2.0 refers to the process
of outward promotion and export of Shenzhen’s
design,” said Liu Lei, director of Shenzhen Center
for Promotion of Urban Design. “The conclusion
of problems and experience generated by
Shenzhen’s urbanization can be developed into
the methodology of Shenzhen design and the
core value for Shenzhen’s design to go global.”

Liu Lei

Director of Shenzhen Center for Design, secretary general of Future Plus Academy. As an architect, urban designer and researcher, he consistently devotes himself to

promoting innovation in urban and architectural design. He also participated in 2013 Bi—City Biennale of Urbanism\Architecture as a joint curator.

ARtz &R E 2015-2016 / 21t 8 Ak

3
i g it

2 B iFHIlig v B9 55 % ie
EmER 2.0

2010 F 12 B, RYImmiRit{est R OHUERSZ, INEMTFFRIITREZARPL, BT “WhiRitel
RO (RE TR . RZAFLSR—EES DRI i‘l‘ TAVRSBIHT, BEEBRFSiTILZIE.
BUSRARZENHFR, FRETREEER. FAZRENER. AHMERYRINTEHARZFULS . X
BR ‘Wit , FHIFEERNA “Urban Design” ,ﬁ'ﬁxz%?aﬁﬁﬁ‘—ﬁ*zﬂ]B’\JiﬁiﬁimﬁﬁiﬁﬁgffE%E’J
HERERFORXSES - - BXUEERXEBRIBAENRTZ . REXMOFRIMURRES, #15%K
MATLAEMRSEHEN  RIFAZRBINEHAERE. HHiRItEG— I RENRE, — P REEBEN
EBNER, HE—FUHRESSHERETHER S BRNES WL SIENE

2015 FREREEEFHENHHIRT, MW L‘I‘?&‘EE’J?I-:E%ﬁﬂi’éi”mi%iﬂ%%ﬁﬁo RItHE#HFO
—HLURRISEEINE , MLAREE AR, ARELES F ‘“—EAREERR" « RITTREAREN ‘2
HEET”  EHEH TERN EF—ZEERMNE RIE, BRETATHN ‘SKE—RE” Rithk (&
H—RYIZRE ) SEHRERTW IR s .

SRYTIELERERRME 1.0 R, —NMUSENER, —MSEZEBMANMER, — P MRZBECUHHIM
% ERERME 2.0 2RI EIMET BT — MR, " R IHEHRIHERE P OSBRI, R

YIFERIERE TR PRI, FTLUZARIIIRITRGERS, thEERERMERAT
EO "

KK + Fho

Future + Academy.

XUZ=
RYHEIIRIHER OB . Rk + ZRMBIK. (FA—BZRID. WHRIHIMRRE, —BRTiE
I RIRIHURAIESHT . B255 2013 RBHT \ ZRIUBNER, FEERGERREA.

45

44

170118 B Z HM % indb 44-45

2017/1/18 18:56:13




SHENZHEN CITY OF DESIGN REPORT 2015-2016 / EIGHT INTERVIEWS WITH DESIGN PROFESSIONALS

1. As manager of a design platform, what’s your opinion on the status of urban design in
Shenzhen’s design industry (or the whole creative network in Shenzhen)?

Traditional urban design mostly focuses on creating spatial forms, but an
urban city actually has a board scope. Urban design also includes design for
urban life, which is design for basic necessities of people’s daily life. Thus,
urban design and other design industries were closely related. During our
daily work in the design center, we’ve tried to pay enough attention to other

design categories so as to have a better understanding
of urban city. Therefore, urban design is more of a
coordinator, more of a platform that plays the role of
lubricant or more of a trans-disciplinary cooperation
mechanism that settles urban problems as a purpose.

2. How is performance of Shenzhen Center for Promotion of Urban Design over the past
year? Could you please enumerate several important design events? Is there any new

breakthrough or attempt?

At the 5th anniversary of the establishment of Shenzhen Center for Design
in April 2016, we organized a discussion on development of the Center. It
was actually a reflection on the past five years. As a subordinated public
institution of Shenzhen’s Urban Planning, Land & Resources Commission,
the center has explored on innovation reform, integrated various resources
and played a role as a “platform.” We’ve spared no effort to promote the
innovation of urban design industry in Shenzhen, building a bridge between
the government and the industry, professionals and the public. We also
offered competition consultation, organized academic exchanges activities
and carried out public projects and researches on Shenzhen’s issues and
other affairs. Over the past one year, Shenzhen Center for Design had
cooperated with many government departments and provided solutions

and consultation for many urban public projects. Based
on this, we also established Future Plus Academy to
combine local and international teaching resources
via this innovative educational and research platform.
We developed teaching topics on the center’s projects
and organized a series of workshops. We hope this
approach with industry-university-research combination
could lead to the accumulation and promotion of urban
knowledge so as to explore a new path to solve local
problems.

3. Could you please enumerate some examples on opportunities and challenges confronted by

the urban design industry over the past year?

Since 2015, the Ministry of Housing and Urban-Rural Development in China
has attached great importance to urban design and drafted Urban Design
Management Approaches to include urban design into legal planning
procedures and considered urban design as the tool of solving urban
problems. These measures had intrigued discussions on the planning
design industry. Urban design has become the most heated topic in the
Planning Annual Conference held in Shenyang this year. The increasing
attention paid to urban design is an opportunity as well as challenge for
the industry’s transformation. It depends on whether we could seize this
opportunity to refect on problems related to urban development over past
years and find feasible solutions for “urban diseases.” We also face the
challenge on whether existing planning discipline and professional formation
could find an implementation path for urban design.

If urban design is expected to optimize traditional planning system, its
contents should not merely include the space solutions produced by

46

traditional planning, landscape and architectural
design. It should also include more dimensions. What
composed urban cities are not only spatial entities seen
by our eyes, but also the complicated connections
hidden behind them. Interdisciplinary composition
elements such as sociology, anthropology, economics,
management, infrastructure and public policies could
facilitate deeper understanding of these invisible cities.
Thus, urban design is no longer the top-down image
subordinated to traditional planning. It should be more
comprehensive, diverse and bottom-up solutions
which could be used to coordinate various relations in
urban cites and enhance communication between the
government and the public regarding urban affairs. The
center has been consistently exploring possibilities of
urban design innovation.
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Audience listen to the lecture of No 8. Zhongkang Road: How dose public art go public
and artistic?
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—BEARBERRSR, WEKEMKRIT.
Poster of One Million Affordable Housing Competition, designed
by SenseTeam.

4. Do you think Shenzhen as a UNESCO City of Design has brought opportunities and

advantages to you and the urban design industry?

After Shenzhen was named as a City of Design by UNESCO, it started
to appear on the map of International Creativity Alliance, which is very
beneficial for a young city to share global resources. Meanwhile, the title
gives Shenzhen spiritual encouragement and confidence to show off itself
on the global stage. The city government also increased financial support
to the creative design industry, which has promoted frequent domestic
and cross-border exchanges in the industry. Many expats only hear about
Beijing or Shanghai before they came to China, but now they also cast
their attention to Shenzhen and come here to seek for opportunities.

Obviously, individuals can also benefit from this dynamic
atmosphere and Shenzhen Center for Promotion of
Urban Design was also established in this context.
However, due to the restriction of timeliness of urban
development, the transformation of urban design industry
and its influence to the city are time-consuming. This
situation has provided development conditions for
urban design innovation and offered unprecedented
opportunities to the development of design education.

5. In your opinion, how can Shenzhen’s design go global?

| believe that the international improvement of Shenzhen’s design needs
two things. The first thing is the transition from input to output, and
the second thing is global consciousness. Although there were many
international masters participating in the urban development of Shenzhen,
Shenzhen’s design is still at the primary stage of Going Global 1.0, which
is a copycatting stage, a stage of passive acceptance of creativity from
the outside as well as a stage lacking independent innovation. Going
Global 2.0 refers to the process of outward promotion and export of
Shenzhen’s design. Many problems occurred during the rapid urbanization
of Shenzhen and abundant experience was accumulated. The problems
and experience generated by Shenzhen’s urbanization can be coverted into
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the methodology of Shenzhen’s design and the core value
for Shenzhen'’s design to go global. Secondly, Shenzhen
designers should not only pay attention to local issues,
but also have global consciousness to pay attention to
common issues confronted by all human beings across
the globe regarding the earth’s development. The Bi-City
Biennale of Urbanism\Architecture played a superb role as
a platform by bringing many international excellent cases
and design resources to Shenzhen so as to broaden the
vision of local designers.
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MJH Gallery, which was reconstructed from an assembly workshop. REDEVEL OPMENT LS < ‘E ,
iD TOWN International Art District is located in the valley of the east coast of OF ’NDUSTR’AL
Shenzhen. Originally, the land of the project belonged to Shenzhen Honghua

2% iD TOWN EfRZARES TRIFBF LTSz F, TNEEMEISY 1989 F2ATRYITSLLED

Printing and Dyeing Plant (which was closed down in 2003) that was established
in 1989. The relatively complete industrial complex was composed of 19 printing PLANT S’TE I (F 2003 FIEEXAEA) , FrERBERTENTIERNE, 230 19 BES. KNSRRENR
and dyeing plants and office buildings. After the industry plant site has been left ONEAR +§£EE"J;‘%J7§ZJ—E_, !ElﬁlE’\J%Mﬁ’ﬁ;ﬁé}ﬂiﬁff’@ﬂﬂJ:%%iuixﬂi‘aﬂ’ﬂiﬁ%, T RIEREA—NEENT
unused for over 10 years, it has become a decrepit industrial town with solid BETWEEN THE “ ) e ” s S S| N - S N
reinforced concrete structure and mottled rust walls. As urban renewal has A B ’ £ “HEH E"chlﬁﬂ—F, AT ISR RN R EFMeIZRr S B AR —E5 .
become irresistible, the printing and dyeing plant has been included into the city’s M a u NTA ’ N S A N D
preservation and redevelopment plan, which was proposed after the city has been ERBUEIMEBE MM 2013 /7351, SAKBIE 7 IRITKIESH (O-office Architects ) X3 iD Town H7EAR
through rapid urbanism. AN S = - s — s N N NPT 1
e THE SEA RS, T TIRABERKNZE. 20144 10 B 25 B, EXAREEFE SHammmwsae £
S fprda 3N “ NPy S VA ” . N S R Az
The reconstruction project on the land was launched in 2013. The design district %K?Eﬁﬂ]‘?ﬁﬁ_ %fﬁ : ?%P\]ﬁﬂ‘ 2014 éﬁt%ﬂ(@%@ ° JZ%—¢LllxﬂIIZKi£7KAi735EEQé -
invited O-office Architects to undertake artistic and architectural reconstruction of REARE, FRAZ—RIBEREZENEBEREN ‘S0 B, AMEUREARBENEENET. TIEAE %
iD Town and the redevelo.pment practices of industrial architecture. On Oct<.)b.er ;ﬂ-—%mmgg*%\ I{tAiﬁi&—iﬁE’ﬂ%ﬁ\Haé%oﬁﬁffimﬂu{’ﬁjgIX %ﬁﬁﬂ‘ﬁ{%ﬁﬂ(}ﬁiﬂ%ﬁ%ﬂgﬂjﬁ,ﬁ
25, 2014, MJH Gallery, which was reconstructed from an assembly workshop in iD
TOWN, debuted an exhibition that titled “Substitution/In & Out 2014 Contemporary z
x
Art Invitational Exhibition”. It was a contemporary art exhibition which mainly é’
featured local art practitioners. One of the curators, sculptor Dai Yun introduced @
v

Liang Tian
Liang was born in Shanghai in 1975, he has a Master's Degree of College of Fine Arts of Shanghai University. He is the
general manger of iD TOWN International Art District. He once participated in creating, planning, design and management

2H

1975 FEF Eig, EBRFEAFRML . WMEZK D TOWN ElRZAXSERE, 2531 L.
RYERAHZAMBLE. . RITSEBRERSAMERNT. MiRYIXiED “fEE 2000
MEMIRITSERREHIT. 2010 LBt ER 33 N BERMSRRMENRIT. 2011 RS \ 2
AFNFRINE S . BAFBREERELFERAZACDENES,

of multiple important public art projects as well as implementation of multiple international art projects in Shanghai and
Shenzhen. His participation includes project planning, design and implementation of artworks of Shenzhen Dameisha “Vision
2000,” general planning and design of 33 squares of 2010 Shanghai World Expo, acting as the project director of 2011
Bi—city Biennale of Urbanism\Architecture and art director assistant of Italy Turin Winter Olympics Annual Celebration, etc.
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the “practicality” purpose of this exhibition. The purpose was to encourage further exchange and communication among local artists and art
practitioners through the exhibition. It was also an initiation for organizing frequent cultural and art activities in the area. The organizer aims to
help create an artistic atmosphere and build an exchange platform, so as to promote the image of local culture and art and let the public be
aware of their strength. The so-called “local culture and art image” doesn't represent the local protectionism. It refers to the attitude of seeking
inspiration locally and expressing personal feelings as well as knowing the high standards of designer peers at home and abroad. In 2015, Dai
took the lead to settle his own art studio in iD TOWN.

This creative park is located in Kuichong County, Dapeng New District of Shenzhen. It is far from the hustle and bustle city, which leads to
inconvenient transportation. Then how to strike a balance between cultural construction and business operation? How to realize sustainable
development? All these questions were considered by and confronted by Liang and his young team. “We should pay more attention and
strive to make full use of advantages and features,” Liang said. He also said that the current development of the creative park complies with
the original plan. "Art + Nature" and "Culture + Tourism" are the original goals for development. Fortunately, he has reserved a small part of

"blankness” in the early planning and also saved the self-growth space for the park.

1. Cultural & Creative Park is a phenomenon of industrial cluster. iD TOWN is positioned
to be the “international art district” in Shenzhen with the integration of “creative design,
international artistic exchange, master’s workshop, education training, fashion release,
leisure tourism” and other creative cultural functions. As manager of a cultural and creative
project, what’s your opinion on the status of cultural and creative park in Shenzhen design
industry (or the whole creative network in Shenzhen)?

The design industry has made some achievements in
Shenzhen. No matter it is professionalism, category,
professional or other aspects, Shenzhen design can
represent the China’s design. These achievements were
closely related to market demands. We can say that
the huge market demands made Shenzhen become
the lead of the industry in the country. However, the
development of cultural and creative park was still
at a primary stage in Shenzhen. At present, creative
parks in Shenzhen were still physical existences, which
means the spaces were merely for property investment
such as rent. Most people’s definition and concept of
cultural and creative industry were still limited to selling

and exhibiting original-made small products and commodities. It is a good
start but still far from enough. Cultural and creative industries should also
cover more industries. It was different from the design industry which offers
customer-to-customer services and improves professionalism through
market competition. From this point of view, the development of cultural
and creative industries was relatively difficult and has a long way to go. It
involves multiple dimensions of more complexity and diversity. Designers
are capable to lead the development of cultural and creative industries.
In the meanwhile, we also need joint input from various aspects such as
education, community, copyright protection and government, etc. In this way
can cultural and creative industries achieve sound development.

2. How is performance of iD TOWN in 2015? Could you name some important design events?

Is there any new breakthrough and trial?

At the very beginning, iD TOWN has kept the principle
of quality development. Just like a coin, everything has
both positive and negative sides. Since we could not
change the inherent disadvantages of the project, we
should pay more attention to make full of its advantages.
The development of the park was basically based
on the original setting. "Art + Nature" and "Culture +
Tourism" were the guidelines that we have observed.
The creative park has achieved satisfying results in the
selection of commercial tenant, entry standards as well

52

as follow-up management and operation. At present, about 50 commercial
tenants have settled in the park and their businesses include art, design,
photography, furniture, pottery and floral design, etc. They were related to
professionals and the public from different perspectives. It was difficult to
explicitly answer the new breakthroughs and attempts. After all, this project
was basically operated by a group of young people who didn’t have much
experience. Fortunately, in the early planning, | have reserved a small part
of "blankness” and also saved the self-growth space for the park.
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3. Could you give examples of the opportunities and challenges confronted by the industry

last year?

In fact, it is difficult for me to define the cultural and
creative industry. From a perspective of iD TOWN,
the challenge comes from both internal and external
aspects. From an internal point of view, most of creative
parks in Shenzhen are highly related to real estate.

Thus, any fluctuation of investors could become an invisible challenge.
From the external perspective, the confidence and support from district level
government were also the factors that concerned the parks. In my opinion,
opportunity exists as long as there is blankness in an industry or a market.

4. Has Shenzhen as the UNESCO City of Design brought opportunities and advantages to
you and the cultural and creative industry?

As the City of Design, Shenzhen definitely would bring
more positive influence and significance to cultural and
creative parks and related industries. No matter it is
government support, social attention, or the industrial
practitioners, they all will make a difference to the
industry. However, from another point of view, the title
of City of Design has not brought significant changes

to either the parks or relevant industries. All kinds of small groups were
trying to develop in a relatively incompact way. As to these groups and
organizations, coordination, organization and guidance are required. The
development direction, goals and path of cultural and creative park and
related industries are required to be planned and designed from a higher
perspective. | think Shenzhen City of Design Promotion Association has the
ability to play such role.

5. How can Shenzhen design go global?

In my opinion, the development of design industry still depends on market demands. Maintaining a certain market demand is the predominant
cornerstone for maintaining the level of design industry. Meanwhile, we should promote the protection of copyright in a more rigorous and
effective way, which was an important armor for maintaining a higher-level development of design industry. In addition, it also needs more
international exchanges and competitions. It can’t be merely promoted by civil society or industry associations. The promotion from the
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perspective of government is also required.

ZEREFIRE.

Youth Hostel in iD TOWN.

Awards:

The reconstruction projects undertaken by O-office Architects won Annual Design Award of 2014 SZ/
HK Lifestyle Awards. Among the projects, the Youth Inn and Gallery were shortlisted for three awards of
2015 World Architecture Festival design section, and received 2015 ICONIC Awards issued by German
Designers’ Association and 2015 Grand Award of DFA (Design For Asia) that was set up by Hong Kong
Design Center.

iD TOWN International Art District

Address: No.106, Kuipeng Road, Dapeng New District, Shenzhen (close to
Guanhu Beach)

Website: www.idtown.cn

Tel: 0755-88605250
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A bird’s-eye view of iD TOWN.
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RIuh: www.idtown.cn

EBiE. 0755-88605250
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GDC15 F&=.
Opening ceremony of GDC15.

In the 90’s, a southern design trend appeared in South China and influenced the
whole country and the cradle of the trend was in Shenzhen. In 1992, founders
of the Shenzhen Graphic Design Association launched the first graphic design
exhibition with the theme of "Graphic Design in China" (briefly referred to as
"GDC"). It has exerted a widespread influence at home and abroad and has also
become an iconic exhibition featuring the rise of graphic design in China.

Soon after the reform and opening-up policy was implemented, Shenzhen has
grown into the most specialized place of printing industry. At that time, many
talents graduated from art and art design majors across China all flocked in
Shenzhen. A group of designers have been known worldwide by virtue of their
genius and diligence. Their professional achievements also contributed to the
emergence of Shenzhen as a city of design. Over the past 10 years, dynamic
business environment in Shenzhen has created numerous opportunities for
market services. Design agencies in Shenzhen have also developed by having a
large quantity of design practices. The environment has spawned a large number
of large-scale design companies and their service modes also spanned from
visual design in earlier stage to comprehensive brand management. In recent two
years, Shenzhen also attracted many excellent design companies in Hong Kong
to seek opportunities here and Shenzhen has become their base to offer services
to Greater China market. Through trials and tribulations, designers start to seek
for the return of spiritual value and cultural tradition. Unremitting experiment and
exploration of visual language in the context of Chinese language is not merely an
interest, but also an innate sense of mission. While seeking the new design value,
designer groups in Shenzhen manifest possibilities of uneven and multiple forms. ™

The establishment of Shenzhen Graphic Design Association (SGDA) in 1995 was
regarded as a milestone in the industry. ® Taking “design affecting China’s future”
as tenet, GDC, which is sponsored by SGDA, gathered the latest global designs
and established the brand-new value standards for Chinese design. “The ‘group
events’ in 2015 revolved around GDC. At present, people are anxiously and

TRANSFORMATION

SIGNIFIES FINE
DESIGN

desperately seeking for transformation. | think
transformation signified fine design. At present,
the industry ushers in reshuffle, | think where
there is persistence, there is hope.”

[1] Zhu Decai, Curatorial Statement of Bi-City Ten Years: Visual
Communication Design Array, 2014 The 1st HK-SZ Design Biennale

[2] SGDA has held the GDC 96, 03, 05, 07, 09, 11, and 15
successfully after its establishment in 1995. It started to set a
2-year competition exhibition from 2005 and also organized various
exhibitions and academic exchanges like Communication Poster
Exhibition, GDC Invitational Exhibition, Modern Design Exhibition in
France, X Exhibition, and Creation Exhibition over 30-year Reform &
Opening-up and other top-grade ones. In addition, it publishes albums
of painting, almanacs and periodicals annually to make graphic design
popular and accepted by the society. On the occasion that Shenzhen
was granted “City of Design” by UN, graphic design won a wide
reputation as the representative design industry in Shenzhen. SGDA
has communicated with the U.S, Germany, France, U.K, Japan, Italy,
Denmark and South Korea successively, and held exhibitions in many

countries to make Chinese design go global.

Liu Yongging

Born in 1977, founder of Shenzhen Liu Yongging Brand Design Co., Ltd., chairman of Shenzhen Graphic Design Association (from 2015 to present)
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1. What's your opinion on the changes and development of Shenzhen graphic design industry?

Shenzhen graphic design is the beginning of China’s contemporary
graphic design. Before the reform and opening-up policy was
implemented, practitioners of graphic design generally had academic
background of art design. Many painters and prints practitioners took
up graphic design as their career. After the reform and opening-up
policy was implemented, foreign investments swarmed into Shenzhen
and print houses began to take shape. The development of printing
industry promoted the development of contemporary graphic design in
China. Because of the development of printing industry, the "92 Design"
event (GDC) kicked off in 1992 in the city, which marked a brand-new
chapter in China. | took decoration design as my major when | was a
college student. After “92 design” event, our textbook was renamed as
the textbook for graphic design major. Later, it was renamed as visual
communication.

The Chinese term of graphic design originated in Shenzhen and it
covers a wide range of sectors that are related to graphic design.
Graphic design booms in Shenzhen. In recent years, the development
of graphic design industry declined because of the emergence of new
media. However, graphic design industry will not disappear, what might
disappear is the carrier of graphic design, such as newspaper. | believe
graphic design is bound to have a promising future.

The development of graphic design helps gather a
group of designers in the city, then the city has its
Graphic Design Association (1995) (GDA). The GDA
also played a role in promoting and applying the title of
“city of design.” Graphic designers in Shenzhen have
the strongest strength across the country. It lies in that
the development of Chinese design is not promoted by
individuals, but by a group of designers.

Businesses of the association’s designers have
expanded to sub-brands, products, space, etc. The
definition of graphic design has been expanded to a
more general level, and it began to involve all aspects.
Designers’ vision has been broadened and they start
to get involved in operation, sales and other sections.
In future, the industry will be divided into two directions.
One is to continuously develop the fine design, such as
carrying on information design. The other is longitudinal
development. For instance, graphic design can be
extended to multiple dimensions such as space,
products, etc.

2. Was there any change in Shenzhen graphic design industry in the past year? Is there any

noteworthy event?

Many people began to manufacture products last year. Before the
emergence of the “maker” concept, which refers to technological
entrepreneurship, designers of the association had actually begun to
make products. Some people also got involved in artwork creation such
as porcelain painting and some people worked for catering industry
or opened Internet companies. An industrial chain has almost been
integrated.

In 2015, the group event was still related to GDC. In 2011, we held a
"Return to China" exhibition to demonstrate that graphic design began
to return to China. Last year, over 100 related lectures and forums were
been held, which were the best events in China. We went to colleges

and universities across the country to give lectures and
promote graphic design as well as Shenzhen, the "City
of Design".As for me, | have started to research on
Chinese characters and graphic design after 2011. The
font that | designed won awards for two consecutive
years. My work on Chinese characters can not bring
economic returns and | have to endure loneliness.
Judges were amazed that there were designers who
could return to the origin of Chinese culture and bring
forth new ideas in such a hustle city. Thus, the font won
all votes from all judges.

3. How can graphic designer strikes a balance between their designs and market demands?

As to the current design level, we have not yet reached the international
masters’ level. If we just define us as designers, we could not see a
promising development. Professionalism was defined to be too narrow

in the past, but in nowadays, a designer can do many
things if he masters the essence of design.

4. What is the challenge faced by Shenzhen design industry?

At present, the businesses of many graphic design companies rely on
real estate industry. If there is a slump in real estate industry, it will be
difficult for graphic design companies to sustain their development. Some
design companies that focus on brand design have not been heavily
influenced. However, the costs of the further development is too high
and many customers have not yet realized the value of graphic design.
The price of property continues to rise, but the value of knowledge is
declining. In the meantime, the threshold of industry is too low, which
makes it difficult for customers to identify professional designers.
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At present, people are anxious and desperated to
seek for transformation. Some Internet customers ask
designers if they understand the Internet before telling
their needs. It is the same with the situation when
design companies edged themselves into cultural
creative industry not long ago. | think that graphic
design industry shouldn’t simply follow others to accept
online orders. | think transformation signified fine
design. At present, the industry ushers in reshuffle, |
think where there is persistence, there is hope.
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Yongqing, in 2013.
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CATEGORY:

(T

INTERIOR DESIGN

SIID LA I - R” ERESEAEE(FRFIFTF 2015UABB Bt
Exhibits solicited by SIID across the country and themed “City  Home” are exhibited at 2015 UABB .

Interior design industry in Shenzhen has experienced the process from a short
nascent period to the rapid development in the early 90’s and the ever-increasing
market demands have driven practitioners of interior design to learn from their
daily practices, which laid a foundation for development of Chinese interior design
in early stage. However, as the city expands and evolves, interior design is over-
commercialized, which has incurred the influx of labor forces into the industry.
Most of the designers just imitate and duplicate and forget to think deeply.

Over the past 30 years, Shenzhen interior design has developed rapidly and local
designers have founded various organizations. But to carter to the huge demand
of the market, the designers did not have enough time or a platform to think and
exchange. In order to promote the communication within the industry and find a
new path for interior design, a new association -- Shenzhen Institute of Interior
Design (SIID) -- was founded in 2015, aiming to establish a platform for Shenzhen
design enterprises and building a Shenzhen interior design brand under the
name of Shenzhen “City of Design.” As a nonprofit social organization, SIID takes
nonprofitability and resources sharing as its operation tenets and take democracy,
openness, transparency and innovation as its founding principles.

It was not long after the establishment of SIID, 2015 Bi-city Biennale of Urbanism\
Architecture introduced interior design for the first time. SIID solicited the
submission of original works themed with “Citys Home” across the country. The
exhibition utilized symbolic language of furniture, linked the inner logic of interior

ACCUMULATION
AND REFLECTION
FACILITATE
INDUSTRIAL
TRANSFORMATION
AND UPGRADE

« abed 1xaN

Ni Yang

Doctor's Degree in Architecture of Tongji University, Founder of Shenzhen Artmost Building Decoration & Design Engineering Co., Ltd.
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Chairman of China Institute of Interior Design (CIID)
Chairman of Shenzhen Institute of Interior Design (SIID)
Council of Shenzhen City of Design Promotion Association
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space and architecture, responded to the theme of the biennale “Reliving the City.” In the meantime, it also expressed its thought and criticism
on urban city and social issues. This soliciting event has been warmly received by the public. A total of 60 pieces of objects, graphic and multi-
media works have been received through two exchange conferences. It not only manifests the designers’ concern on urban city and the issue of
urbanization, but also expands interior designers’ vision on van-guard buildings and planning and provides more possibilities to the development

of interior and architectural design industries in the future.

How can designers achieve better development in future? Dr. Ni Yang, chairman of SIID, mentioned current challenges in the interview that,
“It is time for interior design in Shenzhen to go deeper. We should start to think more profoundly and work more professionally and also should
reflect on the past achievements. Also, we should think about the problems generated from the rapid development over the past 30 years".
Shenzhen designers begin to collectively reflect on the relationship between design and culture and design and technology so as to make

contribution to industry transformation and upgrade.

1. What’s your opinion on the status of
interior design industry in Shenzhen?

Shenzhen’s interior design has become the representative
of Chinese interior design industry in the early 90’s. | think
that only Shenzhen interior design can represent the sector
in China. The market share of the city’s interior design is also
very large, almost accounting for the most of the nation’s
total. Although interior design in Jiangsu Province developed
quickly in recent years and its scale was also very large, but
the industry in Shenzhen still occupies the nation’s dominant
position. The output value and the influence of interior design
are much greater than the influence of the business and
market.

Shenzhen is characterized by its openness, strong economic
strength and a huge market. Compare to other places of
China, in general, designers in Shenzhen have wider vision
and enjoy the geographical advantages—physically close to
Hong Kong. But interior design is relatively more “emotional”
than architecture design. Architects have received training in
science and engineering, while the science and engineering
training received by interior designers is relatively simple. The
reason may be that the industry is at the end of the design
chain.

2. What is the challenge confronted by
interior design industry in Shenzhen?

People are quite impetuous in Shenzhen and there is a lack
of solid foundation in theory. Although the whole industry
starts to transform as the wealth of the city increases, we still
need to treat the current progress critically. because we can
find the gap between ourselves and others while chasing
up. As to the design industry, what we lack most is cultural
and historical accumulation because we don’'t have a good
foundation. As a designer, when | visit the places which have
cultural accumulation and characteristics in China, or pay a
visit to foreign or developed countries, | always ponder over
the reason why these places became famous, or why they can
become what they are. The most typical and representative
thing in a city is museum. because it embraces all things and
showcases the local industry, science and technology, culture,
history, folklore, architecture and planning, etc. when | pay a
visit to a city, | always try to visit its museums so as to have a
deeper understanding of its history. Because of its historical
accumulation, the city evolves into what it is today. What we
lack most is the cultural accumulation and we don’t know its
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value. We often only notice the superficial parts of things and
make simple imitations, and very soon we fail to continue to do it.

3. In what kind of way do you think
Shenzhen interior design can develop?

Before China implemented the reform and opening-up policy,
our theories were borrowed from the Soviet Union. Although
some basic principles were right, now it seems that they cannot
keep up with the time.

Interior design in Shenzhen was first known as the "decoration."
It originated in Hong Kong and was first practiced in Shenzhen
before being introduced to other mainland cities. At that time
everything can be tried at the land of vitality. When the economy
started to grow at a fast speed, people who went to Hong Kong
to take up interior design came back to Shenzhen after they
noticed the potential of development in the mainland. Then, the
design of Shenzhen and Hong Kong was connected. Those
people also brought back the design methods and concept of
Hong Kong and encouraged their fellows in their hometowns
to move to Shenzhen. Soon, interior design was shaped in
Shenzhen. But it also has a negative side. The threshold of the
industry is too low. Albeit that, outstanding design talents with
profound thinking then became leaders of this industry.

Starting from scratch to what it is today, the earlier development
has reached the peak, and the past achievements now are not
worth mentioning. It would be too superficial if interior design
continues to develop along with the original track. This industry
is bound to be upgraded and it will form a new industry ecology.
Some designers will be more professional with more in-depth
development. Some of them will continue to render services
to the public. It is time for interior design in Shenzhen to go
deeper. We should start to think more profoundly and work more
professionally and also should reflect on the past achievements.
Also, we should think about the problems generated from the
rapid development over the past 30 years.
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BRICKS, design by Shi Yongjie and Guan Tianshi.

& i
(B - EEIE) &it: ABER. £5.
RECORDS ‘- HISTORIC MONUMENTS, design by Zhou Weidong and
Wang Yong.

63

2017/1/18 18:56:21




______ [ IEEEN

SHENZHEN CITY OF DESIGN REPORT 2015-2016 / EIGHT INTERVIEWS WITH DESIGN PROFESSIONALS

[T [ [ [

CATEGORY :

FASHION DESIGN

The fashion industry and economic basis are closely related. It can be said that the
fashion industry is affected and driven by the economy. This issue can be more
objectively elucidated from a historical perspective, as the differences between the
East and West come from human'’s lifestyle. The existing gap is that although the
economic development has taken place since the reform and opening-up policy
was rolled out in China in 1978, the cultural elements have been ignored. We still
need cultural accumulation. The fashion industry is also undertaking profound
changes when the country is transitioning from focusing on economic prosperity

to spiritual self-awakening. We currently start to make relevant introspection and

gradually to have a more serious attitude toward original design and the return of

APPEAR
Along with globalization and the rise of fashion design industry in China, the whole ’N SHENZHEN

world is paying more attention to Chinese designers and brands. In the context of
new trends including big data, Internet and personalized consumption, designers
-- as the most creative and active innovation factor --have become the main and
vital driving power for the development of the innovation-driven garment industry.
Designers also play a significant role in the formation of new normal of the whole
industry. The changing garment industry requires us to expedite the pace of
innovation in a bid to adapt to the changing times and markets, which is the
fundamental problem confronted by us.

WORLD-CLASS
FASHION

Shen Yongfang

President of Shenzhen Garment Industry Association, Member of the 4th, 5th and 6th Shenzhen Municipal People's Congress. Since the establishment of Shenzhen Garment
Industry Association in 1988, she has been committed to promote the innovative development of Shenzhen’ s garment industry. She took the lead to establish the Shenzhen
Garment Research & Development Center, Shenzhen Garment Industry Cluster Base, FashionSZshow, Shenzhen Fashion Week and other key industrial projects. She
successively has won various honorable titles such as “Top Ten Figures with the Most Outstanding Contribution of Chinese Clothing Industries in 2000” and “Labor Model
(Advanced Worker) of National Textile Industry.”
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At present, over 75 percent of garment enterprises in Shenzhen have taken 5 to 15 percent of sales volume as expenditures for design,
innovation, research and development. Enterprises which have their own brands have obtained abundant economic returns. Sales profit rate
of "Marisfrolg" once again ranked in first in the country and its total profit also ranked 14th nationwide. Profit rates and total profits of Ying'er,
Ellassay, China Silk, Season Wind, Embry Form, Kaltendin, Chlosio and many other brands also became the top 100 across the country. On
the other hand, Shenzhen’s garment enterprises also achieved consistent development by taking advantages of the capital strength. There are
five listed garment enterprises in Shenzhen, including Ellassay, Embry Form, Koradior, Fuanna and Belle International. Some listed companies
have carried out successful merger and acquisition of other companies in the industry. In 2015, Marisfrolg purchased Italian haute couture brand
Krizia, and Ellassay purchased European high-end brand “Laurél” and “1IRO,” which became the first two cases of domestic fashion brands’
acquisition of international famous brands. In future, more garment enterprises in Shenzhen will successively land on the capital market. It
has exerted profound influence on the industrial pattern and brought about the chain reaction to the whole industry.

Chinese garment industry has been developing under relatively severe pressure since 2015 and Shenzhen’s garment industry also experienced
unprecedented trials and tribulations. In order to promote the transformation development of the fashion creative industry led by haute couture
and enhance the city’s international profile and internationalization progress, the 1st Shenzhen Design Week, sponsored by Shenzhen
Municipal Government, organized by Economy, Trade and Information Commission of Shenzhen Municipality and Shenzhen Garment Industry
Association and co-organized by IMG leader of global fashion industries, was successfully held in OCT Bay from Mar. 19 to 24 in 2015. The 1st
Shenzhen Design Week marked important footprints of the fashion industry’s development and urban internationalization progress in Shenzhen
and it was a milestone that marked the optimization and upgrade of garment industry.

— 1. What kind of role has the fashion design been playing in Shenzhen design industry?

—  After 20 years of development, Shenzhen’s garment industry has taken
the lead across the country. The pattern characterized by "Observing
Shenzhen Women’s Apparel to Understand the Chinese Trend" has

with international trends in aspects of management
methods and operation philosophy, while they also

have great proficiency in e-commerce. The most
important thing is that they are young and can get
trials and bear tribulations. They will become the hope
and future stars in Shenzhen and even in China.

been formed. Overall research, development and design of Shenzhen’s
garment industry enjoy dominant status across the country. At present,
Shenzhen has over 2,000 garment enterprises, 300,000 practitioners,
more than 1,000 apparel brands and 30,000 designers. In 2015, total

sales of Shenzhen’s garment industry were over more than 200 billion
yuan and the export volume was nearly US$10 billion. Shenzhen-made
apparel made its way to the markets in various large and medium-sized
cities in China and abroad, taking up 60 percent of market share in
first-tier department stores in key cities in China. Numerous nationally-
renowned brands have emerged and manifested themselves on
international fashion arena, such as Marisfrolg, Ying'er, Ellassay, China
Silk, My Teno, Naersi, Season Wind, Koradior, Bblluuee, Eachway,
Tangy, Omnialuo, Deng Hao, Jixiangzhai, Eitie, My Moment, Fairyfair,
La Pargay, Odbo, Mulan, Hanminsilk, Kaltendin and Versino.

Since 1986

W.TC

STUDIO

In aspects of designers, Shenzhen has cultivated a batch of top-
notch women’s apparel designers, intermediate and senior craftsmen,
management and marketing personnel and fostered a batch of famous
designer teams which enjoy a global reputation and win wide attention in
the fashion field in France and ltaly, including Luo Zheng, Liang Zi, Zhao
Huizhou, Deng Hao and Xie Haiping. They’ve created a batch of design
brands equipped with prominent personalities and unique taste such
as “Omnialuo”, “Tangy” and “Eachway.” Shenzhen has also cultivated
numerous emerging designers, including original designers in China,
excellent design talents who returned China after studying abroad and
the second-generation designers who have inherited predecessors’
legacy. Compared to old-generation garment practitioners, most of

them have overseas education background so that they can keep paces WTC X
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2. How did fashion industry perform in 2015? Could you please enumerate several
important design events? |Is there any new breakthrough or experiment in the industry?

Under the pressure of the severe economic
environment, Shenzhen’s garment industry has
experience unprecedented test. In order to promote
the transformation development of the fashion
creative industry led by haute couture and enhance
the city’s international profile and internationalization
progress, the 1st Shenzhen Design Week (2015) was
hosted.

The Fashion Week has received strong support from
various fields from home and abroad. Shenzhen’s
Mayor Xu Qin and Deputy Mayor Chen Biao attended
the event, while the Liaison Office of the Central
People's Government in Hong Kong SAR’s deputy
director Qiu Hong, and Zhu Hongren, the former
chief engineer of Ministry of Industry and Information
Technology of China, together with China National
Textile and Apparel Council’s vice president Zhang
Li, the Consulate General of the Republic of Italy’s
consul general in Guangzhou Laura Egoli, IMG’s
vice president Catherine Bennett, Dazed Fashion
Magazine’s editor Alex Catarinella, HUGO BOSS’s
global women’s apparel artistic consultant Allen and
other distinguished guests such as representatives
of consulate generals of the U.S. and Israel in
Guangzhou were also invited to this grand event in a
bid to improve the international influence of Shenzhen
Fashion Week. The event was widely recognized
by international fashion circles and participating
enterprises, as the fashion week was treated as being
equipped with high starting point in a professional and
international level even thought it was the first fashion
week in Shenzhen. For example, Allen, HUGO
BOSS’s global women’s apparel artistic consultant,
frankly said that “the international level presented by

Shenzhen Fashion Week indeed amazed me. The high-end show such
as Marisfrolg definitely can be mentioned in the same breath with the
show in Milan, New York and London.” Zhai Xu, marketing director of
IBIC, a famous brand management corporation in the U.S., also said
that the Fashion Week had presented the high level of Chinese design
industry to the world and it was a superb intermediary for Chinese
brands to go global. The person in charge of French Haute Couture
Association commented that “Shenzhen Fashion Week was above
the average level of International Fashion Week.” We can say that the
Fashion Week was an international carnival that had led fashion trends
and demonstrated the vitality of a modern city.

In the meanwhile, our designers are also paving their ways to the global
stage. Shenzhen’s designer groups have participated in the New York
Fashion Week for the third time in 2015 and manifested their design
abilities on international arena. Till now, over 200 garment brands and
designers from Shenzhen have successively made a stage pose during
international fashion weeks. Many world-famous designers and brands
have established partnerships with Shenzhen’s fashion companies. The
integration between local and international fashion industries and the
diverse and international development concept have showed the future
path of Shenzhen’s fashion industry.

Besides, the rise of the capital market also promoted the international
development of Shenzhen’s fashion design. There are five listed
garment enterprises in Shenzhen, including Ellassay, Embry Form,
Koradior, Fuanna and Belle International. Some listed companies have
carried out successful merger and acquisition of other companies in
the industry. In 2015, Marisfrolg purchased ltalian haute couture brand
Krizia, and Ellassay purchased European high-end brand “Laurel” and
“11IRO,” which became the first two cases of domestic fashion brands’
acquisition of international famous brands. In future, more garment
enterprises in Shenzhen will successively land on the capital market. It
has exerted profound influence on the industrial pattern and brought
about the chain reaction to the whole industry.

3. Could you please enumerate some examples on opportunities and challenges confronted by

the fashion industry last year?

At present, the biggest challenge for Shenzhen’s
garment industry comes from the consumption
revolution. Consumers gradually become more
mature and reasonable from quantity-based and rigid
demand in the past to the pursuit of fashionable,
individualized and diversified products. New channels
and new business modes become hot issues of the
industry. Young generation has more preference for
commodities and services from fashionable brands

that manifest personality and characteristics. Mass customization
starts to enter the rudimentary stage of development. Individualized
customization, life experience pavilions, integration stores, artistic spaces
and other personalized design brands are springing up exuberantly.
The industry is gradually manifesting the trends of integrating with high-
end service industry. The ecological mechanism characterized by “large
and strong” and “small and exquisite” gradually takes shape. Industry
resources are further aggregated in large-scale and advantageous
enterprises.

ARtz &R E 2015-2016 / 21t 8 Ak

2. 3E—FERANTIWERBREAR? BIEERNRITEH. HTTILHTARK=N?

AEEFRREFTIRNEDT. RYIRELEZ
THRIFTARBNER, SRR ERIRE
R WEERRE, RARYIEHASENE
PREEtRE, 2015 FEERYIIERBRSBME.

AENERAEEHTERISRENANZE, |
KITFE. BIMKBEREEED, PERDEIEE
s, TEBIDIBIMEARE. FEHET
VEESBEISKKH. BEAMNERMEDME
Laura EGOLI X &[5, IMG BY & S 2 £ H &l
RHIBH - PI24%s ( Catherine Bennett) .

Dazed R i&iZ¢& w45 [H5e i - BVFFIAL ( Alex
Catarinella) . HUGO BOSS £k T & Z AR
a3 E (ALLEN ) EERIINEEREERE.
B UEEHBMERRMNZHFEIRES,

H—2RES TR EBNE T E R
H. B ERINS50NRsEET AR
&, ERAARIINERZRAEE—E, B8
gas, BEREEsT . EirtKFE, Fn
HUGO BOSS £XLZEZAMIXBES “iF
Ylled = E 2 EHRIEFRMEKFESERIERIRY,

BISLIERIXFSMISROBEMER K= ALY,

CHEM=FHE” ; EEEEREEEEH IBIC iz EEE
BRR, RREEBEFERIMUENSERRE TSR, B+
EmEEREFRN—NMESFNED; EERKRIDSRERAFN
“RYIRER), EERERETIORFEZLE” o LR AREEE
BR—Es M EER, BRI mE NN ERE EERER .

BES, FAIRRITITEAMTEDERSES, 2015 FRIIFEZR
ERASITHLAOER, EERSES LRIE SRS, B
a1, BRI 200 ZRYI BRI R4k = AR E brA =/,
BRAESZEEIRE ENRITITHRETNES R SF RS
15, SEZNERHEMERS, Sait. BlirtRRIOES

BB RRY I B R Z B

734, BATIFRBIREBEN TR BRI ERMC. BaT,
FY LRI EX S R L, BFEFRNE  LHFE IRER.
BRI, AWERE. —L EmAEBEEAREEGEXTIA
FARAXE, 02015 F, BLIFREETBEAFSREKR
K& Krizia. S0BUWIE T BilliSinmhE “Laurel” . “1IRO”,
BAENERREREFBERAENZERL. SEREEEZN
RYIIREE RV FHE SRR AT, BN TSR AF=EREN
0, HREBANFAIEDIRE .

3. BE—FERERNTIEIGE +AFRTIEMM L, B2

BRIRIIRESE KRB KRB THEZE, H
BEZFLEQMBENE, NIEHBEFR.
R R REL RIS mET L. MEK.
ZHRBER, FiRE. FEl & AT
A, FRRER—NEMRF AR

4. RYHIEARBREERITZHEZENE

“RITZE” RYINFRIHTI A SR
KB PERHE—FORE, AMiERT
TUWEFERNER. “RItZEH FMULZ
RFHRIHTWAIR R, MRFRYIEHEST.
AR UR BT XU R REE
BEEEENEN. “Rit” BREESENS
E—pTd. —FERAE, #HY RE T T
XUHNEE, BN—MAHRESEFT~ET
BENZE. RYIKRARITZESE T A
ERTIERMH, XETHRNES—DEMEIE
B, BAERE “Ritz#” EAE, 5|
A ERITIAFEHFS SRR, RIRITERI
EfrErSiEZ

— 68

170118 B Z HH% indb 68-69

BORY i RIS RAIIRSS, ARERFFRBEFRE, MEES. &
TEREIE . ERE. 2ATEEMENIRITSRIHTmEESDX
e, FIIEERS 2N SRS WESES, “Xima” f “)
3" ESIEIELS L, P R — SRR BB RE,

TS RAANBHNERNREFRE?

69

2017/1/18 18:56:25




SHENZHEN CITY OF DESIGN REPORT 2015-2016 / EIGHT INTERVIEWS WITH DESIGN PROFESSIONALS

— 4. Do you think Shenzhen as UNESCO “City of Design” has brought opportunities and
advantages to you and the fashion industry?

— Shenzhen as the “City of Design” provides a good
environment to various types of companies and
institutions in the design industry, which can promote
a rapid and better development of the design industry.
“City of Design” not only plays a role in boosting
the development of the design industry, but also
has significant influence on upgrading the city’s
economy and urban industries as well as the cultural

development in Shenzhen in the future. The connotation of “design” has
been expanded from an industry or an occupation in the past to the level of
urban culture. It will exert significant influence on the society and economy
of a city. Shenzhen being a City of Design is a compliment of our previous
achievement and also encourages us to go for the next achievement. Based
on the “City of Design,” we are consistently introducing fashion designers
and innovation factors and actively building Shenzhen into an international
fashion hub.

— 5. From your perspective, how can Shenzhen design make its way to the international stage?

— When a design brand has reached a certain level, the
next step will be stepping on the stage. Firstly, the
brand should create influential international events,
graft international resources, capital and operation
modes so as to enhance its international profile and
expand overseas markets. Secondly, the brand should
recruit more internationally renowned designers.
Many mature brands in Shenzhen are planning on
entering the global market. Some enterprises are
focusing on multiple-brand operations and some
of them are purchasing international brands. The
market potential of these mature brands lies in
brand marketing and the acquisition of international
brands. Many major brands in Shenzhen also have
cooperation with internationally renowned brands and
institutions for the integration of various intellectual
resources, such as Marisfrolg, Ying’er, Ellassay,
My Teno, Season Wind, Kaltendin, Versino, Eitie,
Naersi and Eachway. SGIA is also actively offering
resources and support to them by building exchange
platforms and channels. For example, SGIA has led
a batch of original design brands in Shenzhen to the
international fashion arena by participating in global
fashion weeks. From 2008 to 2015, designer groups
from Shenzhen have participated in London Fashion
Week for five consecutive years and participated
in New York Fashion Week for three consecutive
years. The participants included over 200 brands,
and the international channels have been expanded.
Moreover, Shenzhen Fashion Week also cooperates
with internationally first-class fashion organizations,
continuously making improvement in the fashion
week’s planning, operation, media coverage and
services. The fashion week has followed the
standards of international fashion weeks, follows
standards of international fashion shows and built
itself into a runway for Chinese designers to go global
and the best platform for international fashion brands
to enter the Chinese market.

ARYIEERAETE 2015 ALRSEEE EESER.
Models showcase (Showroom) of Shenzhen original design brands at 2015 New York Fashion Week.
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CATEGORY:
MAKER x INDUSTRIAL DESIGN

During the Summer Davos Forum that was held in September 2014, Premier Li
Kegiang brought up the concept of “mass entrepreneurship and innovation” for
the first time. In June 2015, Shenzhen held the 1st International Maker Week
and spared no effort to bolster the growth of maker culture in the city, where the
economic development was driven by innovation and entrepreneurship.

CULTURE
INSPIRES
IMAGINATION

In order to encourage innovation and entrepreneurship, the registration time for
startup companies was first shortened from 26 to 14 days on average and further
reduced to 3 days. In the meanwhile, many small and micro enterprises have
obtained considerable tax relief. By the end of 2015, more than 2,300 maker
spaces of various types and more than 2,500 scientific and technological startup
incubators have been built across the country. There were over 120,000 maker
teams in China and a total of 510,000 job opportunities have been created.

In this context, Dr. Yan Qifeng who has launched an innovation collaboration platform believed that “Shenzhen is still in the initial stage
of design, and our economy still depends on Huawei, ZTE and other manufacturing enterprises as our creative economy was not well-
developed...But the maker culture in Shenzhen has brought opportunities to the design industry.” As "mass entrepreneurship and innovation”
gained wide attention from the whole society, many professional talents including numerous industrial designers in Shenzhen have started
their own businesses by practicing the core spirit of innovation. The 2nd Shenzhen Maker Faire was held in Nanshan District in 2015, which
had attracted many industrial designers to showcase their innovative works. In order to jump out of the box of traditional industrial design and
improve the design with imagination, some designers in Shenzhen left their former employers, established maker associations and launched
innovation collaboration platforms so as to reorganize the design industry chain and bring a sense of independence and a sense of the times to
their design.

Yan Qifeng

Yan is a Ph.D. at the Media Lab of Aalto University (Helsinki University of Arts and Design) in Finland and a computer system analyst accredited
by Educational Testing Service in the United States. He has abundant experience and education background in different fields including design,
new media and software, and he has won IDEA International Excellence Awards, Red Dot Award and other international design awards for multiple
times. He has about 30 international patents for invention and multiple design patents. He has incubated several startups as an angle investor.

Shenzhen Innovation Center of Shenzhen Nokia Research Institute (2010-2012)

Director and Principal Researcher of Hunan University's Media Lab (Shenzhen)
President of Shenzhen Bao'an Maker Association
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1.What do you think of the status of the industrial design industry in Shenzhen?

Industrial design is a relatively large industry in Shenzhen and it has
been closely integrated with other industries as the industry chain in
Shenzhen was relatively complete. However, industrial designers in
Shenzhen spent little time on creative products due to the market’s
pushes. There are thousands of design companies in Shenzhen, and
the fierce competition resulted in the low design fee in Shenzhen, almost
the lowest across the country. The world's largest design companies,
such as Artop, are located in Shenzhen. Some foreign friends felt that
there was no difference between design companies in Shenzhen and
sweatshops, because the production process seemed to be an assembly
line. Hundreds of designers worked together, which could lead to high
efficiency but not quality products. The design fees of creative designers
are high. However, Shenzhen couldn’t afford to support such high-end
designers for the moment. On the other hand, the level of Shenzhen’s

design was not high, but it is relatively down-to-earth.
| had a friend who is a design master from ltaly. He
once came to Shenzhen and asked me to find a
manufacturer for him. He had designed a product
which couldn’t be manufactured, because there was
no industry chain in Italy and his product was the one
with an unconstrained style, which couldn’t be easily
manufactured. Now we are running an international
master studio on campus in hopes of putting design
masters’ creativity into practice. For example, when
we cooperated with household appliance brands
in Italy, we reached Midea ,a Chinese company to
manufacture new products of high levels.

2.What do you think of the development trends of the industrial design industry in Shenzhen?

In November 2015, we established Bao'an Maker Association, which was
the first maker association in Shenzhen. | believe the combination of maker
and industrial design will be a trend in this industry. Industrial designers in
the past were regarded as "disadvantaged groups," because designers
didn’t get much say in enterprises and enterprise managers generally
considered industrial designers as draftsman. However, the situation
changed after the rise of the maker culture. Designers could make their
own products, because the maker culture has produced a more open

platform. Designers can solicit like-minded partners to
spark creativity, and designers gained more power and
more distinctive advantages as a result. Now | am a
maker who also makes angel investment. | taught my
students how to do graduation design and we attract
other designers to jointly carry out the projects by
crowdfunding.

3.Has Shenzhen provided any convenience to maker-type industrial designers?

The advantage of Shenzhen in innovation ecosystem lied in its complete
hardware industry chain. It enables Shenzhen to become the paradise
for hardware innovation and the city has clustered a batch of hardware
entrepreneurs from abroad as well as many incubators. For example, we
established a collaboration innovation platform called “Innovation 114"
last year. It was like an ecosystem which embraced many roles, including

design providers, technical solution providers and
manufacturers. Designers can put their ideas and
design on the platform to manufacture their products by
cooperating others. This kind of business has zero cost
and it didn’t need investment. Even the startup team
was sponsored by crowdfunding.

4.1s there any important event in the industrial design industry last year?

The most influential event that we have participated in last year was
Shenzhen Maker Faire. It was a relatively large and international maker
event in Shenzhen. Maker Faire was initiated in the U.S. and Shenzhen
Maker Faire was one of its parallel events which had been held for many
years. It was a bottom-up event, even though many design activities
initialized by government and participated by enterprises were top-down
nowadays. A top-down activity often makes enterprises feel that it is an

assignment from the authority, so they don’t have
much participation enthusiasm. However, Maker
Faire required enterprises to sign up for attendance
themselves to display their own products, which had
greatly mobilized everyone's passion and enthusiasm. In
such a gathering, we also saw a lot of examples of the
combination of maker and industrial design.

5.What is the biggest challenge confronted by industrial design industry in Shenzhen?

Shenzhen industrial design is gradually transitioning from assembly-line production to the production of creativity and higher quality. Following
this trend, some projects without characteristics failed to survive, which had resulted in the closedown of many small-scale factories. When
China was still a world factory in the past, most factories just sat and waited for orders and they didn’t even have to design blueprints. They
processed the drawings provided by others and merely made a mould. But now, without orders coming in, small-scale factories that know
nothing about design or the market had no other choice but to shut down.

Shenzhen didn’t have profound cultural deposits and there are not enough artistic places such as gallery in the city. It doesn’t cluster artists
and it lacks the cultural atmosphere of folk art. It also failed to have an influential international design festival. Design needs to be supported
by art. Cities with well-developed art usually have many galleries, museums, theaters, artworks and a longer history of artistic development.
| think Shenzhen is still in the primary stage of design, the creative economy is not sufficiently developed. But | think that two changes are
pushing the design industry to the right direction. On one hand, there are fewer knock-off products in the market because the whole society has
higher awareness of protecting intellectual property rights. Moreover, many enterprises such as Xiaomi have curbed the development of knock-
off products with low prices. In addition, the maker culture in Shenzhen has also brought about opportunities to the design industry. Not only
designers wanted to turn their ideas into reality, factories with overcapacity also started to reorganize the production, participate in resource
exchange and at least have some imagination for their future because of innovation.
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CATEGORY : -
ARTISTIC & CULTURAL CURATION ZNERE

EXPECTING MESRETEECRNSES

Six years has passed since Fringe Festival was launched in Shenzhen for the first H ’ G H -a u A L ’ TY L 2 :E -h

time with the invitation of “Hi Fringe! High Fringe!” in 2010. Although themes of

annual festivals are frequently changed and performance forms are continuously A RT’ s T’ c A N D

innovated, the fringe spirit. of “M.ass Art on‘Stage" has been ir?h‘erited. Taking EM 2010 fﬁg*@-ﬁh%_>}’3iﬂf?ﬁﬂ”, ﬁﬂj “Hi, Fringe [ High 2*@‘ » E"Jlﬁfé, E;gé/\:EET 6 EEO E?&
Shenzhen Bay as the starting point, the festival has sparked artistic and cultural — . i Sempraiiid N “ o P R - ot s
enthusiasm, attracted more audience to this winter party and brought an artistic CULTURAL BENTRERTL], RELIFHEFT, B “AAZAR, L45EE" NZEEEMIEL T, LURIIIEAE
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Fringe Festival was originated in Edinburgh in 1947. It has been developed into

2T (Fringe) , XHBBEART, ©£IFET 1947 FHNETE, KRESTHNSHAESK. KWL

the largest and most popular artistic festival in the world. Initiator of Shenzhen SUPPORT’NG i

Fringe, Zhu hopes that Fringe Festival could be vigorously developed in Shenzhen gﬁ%?ﬁﬁﬂz_ ° Zﬁ;%?i@:zéé‘e}iﬁtéﬁﬁ%jc N HEEQX'X@E"JEK%/EE}JZ_ ° 7?&ﬂ”2%i§372_f@A%?§

and more young people could be able to participate in the development of cultural %Ezﬁﬁﬁéﬂzﬁfﬁﬁéﬁ'ﬂiﬁﬂll“&ﬁ, HEBEZNERAEBS S RESFIL, ”‘H tbie & BEZIRNIZIT

industries. “In comparison with the flourishing design industry, artistic and cultural URBAN . s = g — = " s g N s — e e ST — . N
o g e es P, EICEDTUERYIZHEN, —HERRNDELIEALES . BRENEDNEEAL, X—RIEH

activities in Shenzhen are lagging behind with insufficient funds. There aren’t

— ”
enough high-quality events in Shenzhen, which is not matched with its urban DEVELOPMENT FEEEZ:E@Bo

development," he said.

KEA

1976 HAETFT %R, 2003 EdlF London University of Arts {EHEARKRZENSEARARES W, HEE
HPEIRITRITEEEDAZ—, BEREDIEEEKE, WEERRMEIRITRER U EISEBEIE,
TETFHEXNWENEER SR

Zhu Decai
Zhu was born in Guangdong in 1976. He graduated from London University of Arts with Master’ s Degree in Interactive Multimedia in 2003. Before going abroad, he was one
of the founders of Rito Design and Lemon Communication. After returning to China, he founded the Intox Design & Communication. He currently takes charge of brand design
consultation and cultural creative communication and focuses on festival-event management and creative studies.

From 2013 to 2014, Chairman of SGDA (Shenzhen Graphic Design Association)
From 2015 to present, Vice Chairman of SGDA (Shenzhen Graphic Design Association), Creative Director of Intox Design & Communication

2013-2014 RYIHFERIHISERE
2015- & RYIHFERIHISREIER HRKRLIEDE
RIZRERA THERZREERR . RYIKFZEHRD

Initiator of Shenzhen Fringe
Visiting Professor of Guangzhou Academy of Fine Arts, Visiting Lecturer of Design & Art College, Shenzhen University
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Apart from hosting Fringe Festival, Zhu also runs a design company. He believes Shenzhen is completing a spiritual odyssey from economic
outburst to cultural return in a recent decade. When superiority of special economic zone gradually disappeared, promotion of urban
transformation with design has become one of major development strategies of Shenzhen since 2004. It was a great encouragement for
designers who settled down here. As Zhu said in the curatorial statement of “Bi-City Ten Years: Visual Communication Design Array” during the
1st HK-SZ Design Biennale in 2014, boundaries for design are disappearing and designers’ work is being redefined. More and more designers
are starting to play a role of planners who have more voluntary and independent involvement in cultural and public affairs. Their social practices
made Shenzhen more attractive.

1. As person in charge of Fringe Festival, what’s your opinion on the status of artistic and
cultural activities (industry/group) in Shenzhen’s design industry (or the whole creative
network in Shenzhen)?

In comparison with flourishing design industry, artistic
and cultural activities in Shenzhen are lagging behind.
Currently, the large-scale cluster effect has not been
formed, which was also related to shortage of local
professional art management talents. The cultural
and artistic market was still at a preliminary stage.
Although it seems there are an increasing number of

diverse events, there are too many temporary events and not enough high-
quality events, which is not matched with current economic development
of Shenzhen. At present, social awareness on the value of artistic and
cultural activities was not sufficient. The value was generally understood to
be the events that solve daily entertainment, promote social harmony and
add brilliance to present splendor. If the concept was not changed, all other
things would be totally nonsense.

2. What's the performance of Fringe Festival in 2015? Could you please enumerate some key
events? Is there any new breakthrough and attempt? Is there any relevant activity beingheld

or any new cooperation being launched?

Last year marked the sixth year for the successful launch of Fringe Festival. Contents and forms of events were enriched. More and more art
groups from home and abroad voluntarily participated in this event. It has become the most suitable platform for residents in Nanshan District to
appreciate art at a close range. In order to deepen the value of Fringe, we established Fringe on Campus* in colleges and organized students
to participate in more artistic creation. In addition, we also carried out several individual art activities during Fringe Festival. For example, the
Handmade Book Fair jointly initiated by Tokyo and Hong Kong also received a lot of responses. We are currently building our own independent

Fringe space and providing local and overseas artists with more exchange opportunities.

*Fringe on Campus, Shenzhen Fringe Youth Art Organization, is the carrier
of fringe spirit on campus. It encourages dialogues between the youth and
art, enriching young people’s spiritual life with art. Shenzhen Fringe provides
local young people with a number of volunteer activities. It not only provides
volunteer activities in Shenzhen Bay Fringe but also offers excellent volunteer
services to GDC15 International Judge Symposium. By participating in these
activities, young artistic enthusiasts not only became spreaders and promoters
of Fringe spirit, some of them also became practitioners who practically
advocated Fringe spirit in their own ways.

3. Could you please enumerate some opportunities and challenges confronted by your

industry last year?

Artistic and cultural activities have long been plagued
by insufficient funds. Willand ideal gave us strength to
consistently hold these activities. We are continuously
trying to find a solution for business operation. But
this is not the core thing. It is important to provide
good contents in accordance with law of the market.
Apart from hosting Fringe Festival, | also run a design
company. This year, the market environment became
more complex, with market budgets being tightened up

78

and competition getting fiercer, accelerating the forming of the “survival of
the fittest” mechanism. All the above-mentioned situations were beneficial
factors for companies with competitive power. However, operation costs of
the design industry became higher and higher. As a low-profit industry, its
pay level failed to keep up with the overall development of society, which
had resulted in continuous loss of talents. Moreover, more professionals
quitted their jobs in design companies and took a job in another industry,
which consequently led to the shortage of talents,. There would be a
reshuffle within the industry soon.
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4. Has Shenzhen, as UNESCO “City of Design,” brought opportunities and advantageous

4. RYBEABREEIRITZEHBERB AEMNENTULERAANBSNERNNEBEME?
development to you and this industry?

We currently have not received benefits brought by policies, which had not been practically implemented.

BRINIKRSEZEIBERIR, HEEFARRLD

o

5. How do you think can Shenzhen Design go global? 5. BER

BRERNRIHENQER ER?

We should lay a good foundation, launch more exchange activities and remain sober-minded. We still have a long way to go.

TirER, BSHRRES, RIFEE, HIIEERKNKREE.
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RELEVANT INFORMATION
OF DESIGN INDUSTRY

l. SHENZHEN'S ECOSYSTEM
OF MANUFACTURING AND ITS
ADVANTAGES

As China has become a big manufacturing country, it has created
a vast ecosystem for suppliers, workers, service companies, and
logistics providers. This ecosystem makes it possible for Chinese
companies and companies from all over the world to produce
more efficiently and improve the production processes. Various
advantages created by Shenzhen’s strong manufacturing industrial
ecosystem have strenghtened Shenzhen’s design industry. In
July 2015, McKinsey Global Institute (MGI) released a research
called The China Effect on Global Innovation, which introduced
Shenzhen’s manufacturing industry ecosystem in graphic forms
and emphatically introduced the cases of engineering innovation
encouraged by Shenzhen’s industry ecosystem and its design and
manufacturing capability. Shenzhen’s manufacturing ecosystem
has made it an important center of efficiency-driven innovation. In
competitiveness evaluation of innovation cluster cities across the
country, the quantity of patent applications in Shenzhen ranked the
first in China. But other soft factors of the ecosystem still need to be
reinforced.

84

McKinsey&Company

MCKINSEY GLOBAL INSTITUTE

THE CHINA EFFECT ON
GLOBAL INNOVATION

JULY 2015

RESEARCH BULLETIN

MCKINSEY
wsomm
CELEBRATING
INSIGHT

OF
o 2=
The China Effect on Global Innovation, Research Bulletin, McKinsey Global Institute (MGI),
July 2015.

McKinsey Global Institute, July, 2015.
Copyright © McKinsey & Company www.mckinsey.com/mgi

The report pointed it out that, China had a huge consumer market with
unique vitality, unrivaled manufacturing ecosystem and large-scale
engineering projects with government investment. However, China also
lagged far behind developed countries in aspects of engineering technology
(such as automobile) and scientific research (from biotechnology to
materials).

The section is an excerpt of the report on Shenzhen by MGI.
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INNOVATIVE ENTERPRISES IN ENGINEERING
TECHNOLOGY INDUSTRY TOOK ADVANTAGE OF SUPPLY
CHAIN AND COOPERATION PARTNERS

DJI, a Shenzhen-based technology company, found a niche in civilian drones and, more importantly, realized that it could reduce the costs by
utilizing the manufacturing ecosystem. DJI designed drones for mass market with the help of Shenzhen’s industrial ecosystem and the city’s
design and manufacturing power. The company focused on core technologies which can differentiate the products and an operating system
that can improve controllability. The company offers a free software development kit, which allows developers and programmers to introduce
new applications such as 3-D maps and live video. DJI has quickly grown into the global market leader, accounting for about 70 percent of
the civilian drone market. The company has grown from 300 to 3,500 employees over the past two years, including 1,000 personnel in R&D
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department. DJI has filed hundreds of patents and is aggressively pursuing suspected patent infringers. *

Exhibit 1 shows the advantages

Exhibit 1 of the manufacturing ecosystem
Shenzhen h " . " N in Shenzhen, where companies
enzhen has a strong Y ge in ing can save time and costs in

developing prototypes, tap into

Time to prototype Cost to produce a prototype’ a large supplier base, and move
Weeks $ thousand products into global markets
quickly.

Design and In-house 10-15 100-200
prototype * Commercial Drones Up,
Outsourced Economist, April 11, 2015,
to Shenzhen 2-3 30-50 DJI Innovations: Behind the
design firm Overnight Fame, People’s Daily,

our driving radius

Huizhou

Guangzhou
Dongguan

Scale up,
manufacture

henzhen

' Zhongshan

Maca

1,000+

electrical equipment manufacturers

300+

apparel manufacturers

2,000+

electronics manufacturers

1,300

materials manufacturers?

9 million
labor force, average age 33 years

Seaports by cargo ghp
Million TEU per year®

Hong Kong Hong Kong
. Memphis,
markets
. Incheon,
Singapore _ % South Korea - 2
Ningbo 17 Shanghai - 2

1. Low-tech electronics example.
2. Chemicals, rubber, minerals, metals, textiles.
3. Twenty-foot equivalent unit, a measure of cargo ship capacity.

SOURCE: Shenzhen Statistical Yearbook 2014; Drewry Container Market; Airport Council International; McKinsey Global Institute analysis
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GLOBAL COMPETITIVENESS OF CHINA'S INDUSTRY CLUSTERS

In order to improve global competitiveness of innovative industrial clusters, the report suggested policy makers to resolve the quality-of-life
issues that is mostly concerned by top-notch talents, especially scientific researchers and engineering innovative talents. At presentt, air quality,
housing conditions, tranportation and other soft factors of industrial clusters in China are still unsatisfying. Shenzhen’s manufacturing ecosystem
has made it an important center of efficiency-driven innovation. As shown in the graph below, the quantity of patent applications in Shenzhen
ranked the first among four major cities in China, but, relevant soft factors of the ecosystem still need to be improved.

Exhibit 2

Chinese cities have produced many patent applications Low ' Medium M High
but need to improve quality-of-life factors that attract top talent

Innovation activity

Patent applications

Compound Quality-of-life factors
annual
growth rate, Diversity Property
Per year, 2006-11 Air quality % foreign- Traffic price/
2011 % IPOs, 2014 index born inefficiency income

1.8
-0.4 18

Silicon Valley

1797

132 34

Beijing 2,634 210 1 202 52
Shanghai 1430 [ 222 100 1 192 40
shenzhen (TSI S0 - 90 03 1920 39
Guangzhou 1,106 3 80 0.2 1928 31

Most of Chinese cities listed on the Exhibit 2 have invested heavily in encouraging patents application,
but it results in only few successes in cities such as in Beijing on commercialization. In 2014, 38
Beijing-based startup companies were listed, roughly comparable with Silicon Valley (35 companies),
Tokyo (55 companies), New York (25 companies), and London (34 companies). However, only
13 companies based in Shanghai, 14 in Shenzhen, and three in Guangzhou were listed. The four
Chinese cities compare poorly with global peers on the quality-of-life factors that can play a critical
role in attracting the top innovative talents. Housing costs, traffic, and pollution in Chinese cities are
unsatisfying. Air pollution in China is three to seven times worse than in peer cities globally, which
industry leaders believe contribute to the outflow of scientific talents. In addition, the element that
drives various creative lacking in China In Silicon Valley, 36 percent of the population is foreign born
and 44 percent of technology and engineering startups founded between 2006 and 2012 had at least
one immigrant.* In most of China’s innovation cluster cities, the figure is much lower—less than 1
percent of the population.

*2014 Silicon Valley Index, Silicon Valley
Community Foundation; America’s New
Immigrant Entrepreneurs: Then and Now, 2012,
Kauffman Foundation.
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IIl. DATA OF CULTURAL INDUSTRY AND RELEVANT INDUSTRIES IN CHINA AND

SHENZHEN

Cultural and relevant industry refers to
the collection of production activities to
provide cultural products and culture related
products to the public in society. According
to industry categorization, cultural and
relevant industries can be divided into

cultural manufacturing industry, cultural
wholesale and retail industry and cultural
service industry. According to nature of
activities, cultural and relevant industries
can be divided into two parts. The first
part is “production of cultural products”. It
refers to the production activity of creation,
production, transmission and display and
other cultural products (including goods
and services) which take culture as core
contents and directly meet people's spiritual
needs. The second part is "production of
cultural relevant products", which refers to
the auxiliary production activity required by
realization of cultural-product production, the
production activity (including production and
sales) which is taken as a physical carrier
of cultural products or production (usage,
transmission, display) tools of cultural
commodities and the production activity
(including production and sales) which aims
to realize special equipment required by
production of cultural products.

S OF THE

CULTURAL AND

The added value of cultural and
relevant industries refers to the final
outcome of production activists
of cultural and relevant industries
undertaken by all resident units in a
country (or a region) within a certain
period. Resident unit refer to the
economic unit which is the economic
interest center in economic territory
of China. Production refers to the
activity which uses labor, capital,
goods and service input to create
new goods and service output under
the control and organization of a
certain institution.

DEFRINITION OF CULTURAL AND
CREATIVE INDUSTRY

In Revitalization Development Policy of
Shenzhen Cultural and Creative Industry
issued by Shenzhen Municipal People’s
Government in October 2011, cultural
and creative industry is referred to as the
emerging industry which takes creation,
production and innovation as fundamental
methods, takes creative achievement and
intellectual property as core value, takes high
and new technology as important support,
and provides cultural products and services
to the public and lead cultural industry
development and cultural consumption trend.

THE ADDED VALUE OF NATIONAL CULTURAL INDUSTRY
AND RELEVANT INDUSTRIES IN 2015

China’s State Statistics Bureau made an release on Aug 30, 2016. According to Categorization of
Cultural and Relevant Industries (2012) and Accounting Methods of the Added Value of Cultural and
Relevant Industries,and the State Statistics Bureau, the added value of national cultural and relevant
industries in 2015 was 2.7235 trillion yuan, with a year-on-year increase of 11 percent (not excluding
price factors), with 4.6 percentage points higher than the GDP growth rate of the same period. The
added vaule accounted for 3.97 percent of the GDP, with a year-on-year increase of 0.16 percentage.

STRUCTURE OF ADDED VALUE OF 9 3%

CULTURAL AND RELEVANT 2 /0

INDUSTRIES IN 2015 S ARDREALNDUSTRY:
S |

40.6%

CULTURAL
MANUFACTURING
INDUSTRY

50.1%

CULTURAL
SERVICES INDUSTRY

MAIN INDICATORS OF CULTURAL AND CREATIVE INDUSTRY DEVELOPMENT
IN SHENZHEN , FROM 2011 TO 2015

YEAR

ADDED VALUE
(billion) 1150.00

1357.00 | 1553.64 [ 1757.14

YOY GROWTH (%) 26.7 25.00 | 18.00 15.60 13.1

CONTRIBUTION TO THE
TS B (5] 80 | 89 | 93 9.7 10

*Data source: Shenzhen Statistics Bureau

RELEVANT CONDITIONS OF CULTURAL CREATIVE
INDUSTRY IN SHENZHEN

Shenzhen is one of the design cities of national strategic importance and one of the core cities of
modern design in China. It has over 6,000 design enterprises with relatively strong strength and
over 60,000 professional designers. In recent years, Shenzhen design industry has an increasingly
strong development momentum, consistently creates output value and injects new vitality to the city’s
economic development. Since 2003, Shenzhen cultural and creative industry has obtained steady
development with an annual average growth rate of over 20 percent. In 2015, the added value of
cultural and creative industry in Shenzhen reached 175.7 billion yuan, which was at the forefront among
large and medium-sized cities in China. From 2004 to 2015, proportion of the added value of cultural
and creative industry was increased from 4.6 percent to 10 percent of the city’s GDP and cultural and
creative industry became an important engine to drive rapid and sound economic development. In
2015, China has received a total of 154 awards of Germen IF Design Award. Shenzhen won a total of
42 German IF Design Awards and 35 IF Product Design Awards. The quantity of awards obtained by
Shenzhen accounted for over one third of the country’s total, which ranked the first in China. Thousands
of industrial design companies currently are vigorously developing in Shenzhen and these companies
account for about 70 percent of the market shares of the whole country.
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EMERGING
INDUSTRIAL
PARKS

Ten years ago, China (Shenzhen) Tianmian City of Design Creative Industry Estate officially settled in Futian District. It is considered as the
representative of the strength of Shenzhen design industry. In the past 10 years, cultural industries and design parks have been spring up in this
city and become the substantial carriers of the “City of Design” and the innovation source of quality-oriented, smart city, as well as the platform
which facilitates Shenzhen design to go global.

At beginning of 2016, the leading group of Shenzhen Cultural System Reform & Development passed the Shenzhen Cultural Innovation
Development 2020 (Implementation Plan) (briefly referred to as “2020 Plan” ) at a meeting. It is pointed out in plan that currently Shenzhen has
built 42 cultural creative industrial parks and 20 cultural creative industry base. The city is determined to speed up the construction of 20 more
municipal-level cultural creative industrial parks, and will increase two or three state-level cultural industry parks or bases and promote clustered
and large-scale development of cultural creative industry.

Among the existing parks, the most distinctive and influential ones include Shenzhen Cultural Creative Industrial Park, Tianmian City of Design
Creative Industry Estate, T-PARK (SZ-HK Film & Television Creative Park), China (Shenzhen) Newmedia Advertising Industry Park, Jihong
Creative Design Industry Park, Sino-Finnish Design Park as well as Sino-Germany Design Center that is located in Tianmian City of Design
Creative Industry Park.

T-PARK SZ-HK FILM CREATIVE PARK

It is located in the core area of Futian District and is adjacent to Hong Kong. It is the first cluster-type of creative park for film industry in
Shenzhen. Covering a built up area of over 20,000 square meters, it is a same-industry cluster that integrates various professional contents
such as script creation, movie and television photography, technique production, post processing, news release, publicity promotion, creative
design, issue & distribution, financial investment etc., generates industrial cluster effect related to film and television. It is the place of prototype
creativity for film & television industry alliance in Hong Kong, Macao, Taiwan and Shenzhen. It will form integrative development mode with
complete industrial chains which include upper, middle and lower industrial chain.

As the cultural creative industry project supported by Futian District Government, it has formed omnibearing industry system of investment,
scripts, works and brands. It has built script center, front-to-later stage video work station, director/producer work station, equipment R&D
leasing center, audio effect production center, actors’ business & economic center, video technology training center, image toning center and
has formed brand-new industrial chains of film industrialization.
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SHENZHEN CULTURE CREATIVE PARK RN el B =l
Located at 4001 Fugiang Road, the former Century Artifacts Culture Plaza occupies an NTEHXERE 4001 SRELIZRXW 3, 2 ERSEHA—K. BAWE. BB BE. E88. KB,
area of 70,000 square meters. With a build up space of 185,000 square meters, it houses SRYIFFESEE. BHEK “SCiErcl S, EEFlE RE . FEEEHISRINHERARERNRS, HiE
high-end culture and design studios, offices as well as exhibiting and trading functions. K. SSTEEVFHER” B E— AL EIERE IR E . BIEIRIt. SR, RIS SHE RS, YR,
FEXSEHER 7 BEITK, SERER 18.5 5FS BE. BERERERS. Bal, EXE 8000 FH5KHR
X, ERmXUE LR, DR Br. XBRE HER=E,

SHENZHEN CITY OF DESIGN AERTZ &S E
CREATIVE INDUSTRIAL ESTATE

Located on Zhenhua Road West, the park occupies an area of 15,000 square meters, MFEAXIREAR, AR XEEmR, 7 KEA BREBEEE RS 20 SREB ML ERLIZITE W F
with a build up space of 50,000 square meters. The park houses creative design, R&D, “+—F” MIRESTE. YT 2007 EEAEIRIR EAZITMaREL, ERERER TGS ES
production, exhibiting, trading, evaluation as well as cultural exchange and training B. BXSHEER 1.5 5FAXK, BRER L5 h¥EG XK. K. kS BHERSNETIERX, HIFER
functions. BREAUT LR AEEFIE, Tsaae “hETWRITE—E . SEX, KERESLHET

JIHONG CREATIVE DESIGN
INDUSTRY PARK

Located at 1 Binlang Road in Futian Bonded Zone and with a build up space of 32,000
square meters, the park focuses on architecture and landscape design, creative design as
well as film and video production.

SINO-FINNISH DESIGN PARK

It is located at Fantasia Funian Plaza, Shenzhen Futian Bonded Zone. It includes
15,000 square meters. It was co-constructed by Shenzhen and its sister city Hel
cooperation, governmental support, enterprise investment and professional
innovation project incubation base of youth design team, international
brands headquarters etc. Through diversified design service system, i
development demands at different levels. Multiple international d
Co., Ltd. settled in the park.
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INTERNATIONAL
COMMUNICATION
SHENZHEN DESIGN

IEERRINRITINRT “EHE" (84&, RIRIHIANIESERRITITORZRSSF. 3E5—F, &
YRHEERSEORITES ERETHRR, lAEMRIHURHDE.

In recent years, Shenzhen has quickened its pace to go global. Shenzhen designers consistently have strengthened
communication and cooperation with international designers. Last year, Shenzhen design has appeared at various

international design feasts and become the emerging strength in international design field.

MARCH T1TO 14, 2015

SAINT-ETIENNE INTERNATIONAL DESIGN

BIENNALE, FRANCE

At the invitation of France Saint-Etienne City of Design Office,
Shenzhen delegation composed by four people, including
Zhao Rong from Foreign Propaganda Office, Shenzhen
designer Deng Minqu, etc. participated in 2015 France Saint-
Etienne International Design Biennale on March 11 to 14,
2015. France Saint-Etienne Design Biennale which originated
in 1998 exhibited excellent design works in design field.
With novel creativities and abundant materials, it provides
a broad platform for communication in aspects of business,
technology, art design, etc. The present biennale took “Feast

APRIL 30-MAYCH 1, 2015
GRAZ DESIGN MONTH, AUSTRIA

Shenzhen City of Design Promotion Association (SDPA) was
invited to participate in Austria Graz Design Month.

98

of Beauty” as the theme. On March15, Design Biennale
ushered in Shenzhen Day and the exhibition tour of the 1st
SZ+DAY award-winning works was inaugurated at city hall.
Mayor Gaél Perdriau attended opening ceremony and gave
a speech. He reassured that Saint-Etienne would continue to
actively participate in the 2nd SZ+DAY event.
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MAY 26 TO 28, 2015
015 ANNUAL CONF
IESCO CREATIVE C

2015 Annual Conference of UNESCO Creative Cities Network
was held in Kanazawa, Japan on May 26 to 28. Over 130
representatives of 69 official member cities attended the
conference. Secretary General of SDPA Xu Ting attended the
conference on behalf of Shenzhen and played an important
role in annual conference for the second time.

In addition to opening and closing ceremonies, the conference
successively held three important events, including general
assembly, sub-network seminar, mayor Round-table
Conference. After introduction of the newly joined cities in
2014, general assembly undertook in-depth discussions on
application and accreditation procedures of creative cities,
application standards and bidding process of host city of
annual conference in the future, periodical appraisal system
of creative cities members, development prospect of network
for the next 10 years, upcoming work priorities of Network

Leadership Group, UNESCO 70th Anniversary Celebration
and other topics. In addition, Ostersund, the host city of 2016
annual conference, introduced preparatory plan. Four cities
including Enghien-les-Bains France expressed intentions on
bidding for 2017 annual conference.

As a member of Steering Group of Creative Cities Network,
Shenzhen played an important role in present annual
conference. Shenzhen representatives hosted key discussion
section of general assembly the next day. This section mainly
discussed important documents on review standards and
process on application of hosting right of annual conference
in the future, which were jointly drafted by Steering Group
and UNESCO. It has laid a solid mechanism foundation for
selection of host city of annual conference in the future.
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2015 S/+DAY EUROPE PROMOTION

215

SEPT. 7 2015

I"SAINT-ETIENNE, FRA

On Sept.. 2, “City of Design” Saint-Etienne in France actively participated in the
1st SZ+DAY and has contributed three award-winning individuals or teams, the city
consequently has won Best Nomination Organization Award. More than 100 local
young designers participated in Promotion Conference held in the afternoon of Sept.
2. Jean-Sebastian who was a winner of Excellence Award of the 1st SZ+DAY said
that workshop in SZ+DAY Award Ceremony impressed him a lot. All award winners
and Shenzhen designers were divided into four groups. Futian District Committee
and Futian District Government attached much importance to four plans which took
reconstruction of Futian District No.2 Road as subject and determined final plan based
on them.

KI'FINLAND

The 2nd Europe Promotion Conference of SZ+DAY 2015 was held in “City of Design”
Helsinki Design Museum in Finland on Sept. 7. This Promotion Conference was
also one of important events of Helsinki “Design Week.” A total of about 100 people
including officials of relevant departments of Helsinki government, representatives of
other cities of design including Graz, Saint-Etienne, Bilbao, Dundee etc. and designers,
design-major students coming from all over the world attended the promotion
conference.Helsinki which had just obtained the title of UNESCO “City of Design” at
the end of 2014 immediately manifested its distinctive character for design. It activity
participated in various events within Creative Cities Network and showed great interest

in Shenzhen Design Award for Young Talents (SZ+DAY).

On Sept. 30, Shenzhen City of Design Promotion Association (SDPA) was invited by
Design Singapore Council to participate in the Seminar on Design Strategy Planning
Blueprints of Singapore for the next 10 years and emphatically introduced the
conditions of SZ+DAY as required by the organizer.

Design Singapore Council is a government department directly subordinated to Ministry
of Communications and Information (MCI). The council which was established in 2003
is in charge of formulating Singapore’s overall strategies and planning on development
of design industry, education etc. land efficiently utilizing government resources to
promote development of design industry and design education. After it has been
established for 12 years, the council will get down to formulate strategic plan for the
next 10 years. At the end of 2015, Singapore successfully joined UNESCO Creative
Cities Network and was designated of{“City of Design.”
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“City of Music” Hanover in Germany sent a huge delegation to
pay a visit to Shenzhen and attended an informal discussion
so as to have a detailed knowledge of current situations of
Shenzhen design industry. Two parties actively explored
cooperative possibilities in cultural creative fields in the future.

Deputy Mayor of “New Media City of Art” Enghien-les-Bains in France paid a visit to Shenzhen City of Design Promotion Association
(SDPA), invited Shenzhen to participate in Media Art Festival held in Enghien-les-Bains and explored possibility on cooperation.

With FHKDA as a sponsor, with Shenzhen City of Design
Promotion Association (SDPA) and Shenzhen Graphic Design
Association(SGDA) as co-organizers, “HK-SZ Design Twin
Cities: Cultural Creative Industry Forum” which lasted for two
days and took “CO-creating cities” as annual theme was held
at Hotel Icon on Sept.18, 2015. “HK-SZ Design Initiatives
Cooperation Agreement” was signed in the forum, which marked
an important milestone in design industry and official launch of
close cooperation relations between Hong Kong and Shenzhen.

The agreement provides assurance to designers’ and
entrepreneurs’ respective rights and interests in Hong Kong
and Shenzhen. It stipulates that Hong Kong and Shenzhen
would jointly manage and make full use of their existing public
technology platforms so as to facilitate enterprises and institution
in two areas to equitably share resources of public technology
platform and enhance communication and cooperation on

management, protection and usage of intellectual property
rights and provide with effective support to independent
innovation. Hong Kong and Shenzhen will establish HK-SZ
Design Initiatives Cooperation Committee and periodically hold
two supervision meetings per year, coordinate and supervise
arrangements_of relevant institution on HK-SZ cooperation
so as to ensure implementation of details in agreement. The
actually developed projects formulated by the agreement
include Bi-city Design Biennale, HK-SZ Design Twin Cities:
Cultural Creative Industry Forum: Cultural Creative Industry
Forum, SZ-HK online resources platform “Design Hub” and
SZ-HK Design Industry investigation. These projects will
strengthen exchange and joint usage of creative industries on
talents, equipment and project information resources in two
cities and encourage relevant organization so as to actively
cooperate to provide learning and cooperation opportunities
between design talents in two cities.
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MARCH 24, 2016
CITY OF DESIGN SAINT-
FRANCE PAID A VISIT.

ETIENNE OF

On 24th March 2016, Mr. Ludovic Noel, the director of Cite du
Design of Saint-Etienne of France visited Shenzhen City of
Design Promotion Association to explore future exchange and
cooperation between two cities.

MAY 24 TO 28, 2016

DUNDEE DESIGN FESTIVAL

SEPT. 1470 16, 2016
UCCN ANNUAL CONFE
SZ+DAY EXHIBITION

From Sept. 14 to 16, the UCCN Annual Conference took place
in City of Gastronomy Ostersund, Sweden. As part of the
programme, SZ+DAY exhibition was inaugurated at 6 pm on 14th
at Exercishallen.

Madame Alice Bah Kuhnke, the Swedish Minister for Culture and
Democracy officiated at the ceremony. Mr. Ting Xu, the Secretary
General of SDPA introduced the background and called for the
entries for the third edition. Lisa Enzenhofer, member of the
winning team breathe.austria for the Grand Award shared the
experience with SZ+DAY and their latest project.

Representatives from over 100 member cities visited the
exhibition, which showcased the meaning and purpose of UCCN,
i.e. collaborations.

5= EEEEAEREE RS #t!'i'l
5 UMESCO CREATIVE CITIES BEING SUMMIT
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OCT. 24, 2016
SHENZHEN DESIGN WEEK AND
SZ+DAY PROMOTION IN PARIS

Shenzhen promoted the upcoming first edition of Design
Week and SZ+DAY in Paris, France on Oct. 24. Officiating
guests included Mr. Li Xiaogan, president of Shenzhen
International Culture Exchange Association, Madame Jeanne
D'HAUTESERRE, le Maire du 8e arrondissement de Paris,
and Mr. Li Shaoping, Minister Counselor for Culture of Chinese
Embassy, etc. Local designers showed great interests in both
projects.

OCT. 25 T0 26, 2016

o
DELEGATION OF HANNOVER GERMANY PAID A VISIT

The City of Music Delegation visited various places in Shenzhen,
including design clusters, creative companies, art centers,
universities and SDPA.

They showed great interests in collaborating with Shenzhen
relevant parties and participating the upcoming Shenzhen Design
Week.

NOV. 2 TO 3, 2016
B.CREATIVE FORUM IN NAML

BELGIUM

Partly funded by EU, b.creative is an event aimed at connecting
young creative entrepreneurs worldwide as part of the Creative
Track project. The network already gathers 1200 associations of
creative entrepreneurs worldwide. The launch event took place in
Namur Belgium on November 2 to 3, 2016.

As partner of this project, Shenzhen Design Week was invited
to the event and presented Design Week to over 300 creative
workers from all over the world, mainly from Europe.

108

W 170118 B2 #H % indb  108-109

2016 F10 8 24 H
RITEERRBREREN=

BEEHRALREHHNERY IR I iR E
2017 FEERYIRITEEN < 10 B 24 BEZEEHE
BT, RNTREER. SEFKSNY, FEHEE
FEEXWENSZDFE, BRHE/\XXKSRFER, B
BEHRNARRE, EEIMRIHTRZITELE,
LR ESERBHE THENS , ERSMRYIZ B
SEERMNEREIRT TR, FHRT T ana+iEEs
MR RS E1E.

2016 10 B 256 HE 26 H
BEINERAERB XS

RERAED TR LB W EARRHAIE il
R, B3 GG BIBHEK (RIITRAXIEEERNE
RAT) « AXUER. OCT HHREARFL. RYI4EE
BRI ERRDBRATR. RIITHIRITZEBIET R
#He. FS18HEAIEE. EMAX IRARKBIRATLAR
RIKFEZARG R FE R

2016 £F11 B2 HZE3 H

(T

YN Z #IRE 2015-2016/ EFRRZ RS

wilelE
BT

(£ RIHERE. E1§EB£<-7—/J\H ERHE/\KRKSHE
RERN, PEEAEEXHERSSTD

(From left) Mr. Li Xiaogan, president of Shenzhen International
Culture Exchange Association, Madame Jeanne D'HAUTESERRE,
le Maire du 8e arrondissement de Paris, and Mr. Li Shaoping,
Minister Counselor for Culture of Chinese Embassy.
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= SHENZHEN CITY OF DESIGN REPORT 2015-2016 / INTERNATIONAL COMMUNICATION AND PR

INTERNATIONAL ME
COVERAGE

In recent years, Shenzhen’ design has frequently appeared on the international stage. The rising power of Shenzhen’s
design can be demonstrated by the design of uniforms of Shenzhen’ middle school students as well as international design
competitions held in the city. Since the 1st Shenzhen Design Award for Young Talents (SZ+DAY) was held in 2013, award
ceremonies, exhibitions and exchange activities of the award have been held in many countries across the world. SZ+DAY

EERRIHURSEERSES, NPEERRIRTRIEREIRITASE, HMERF IR ERTHZRRIERNRITHE.
B 2013 FEBERISIZRITHGEL (SZ+DAY ) LIk, SAERSHEDTME. RERZREEN. HHKD
FE T ESERERNEDXE.

has also gained wide attention from numerous international media outlets.

In Oct, 2015, a Dublin
media outlet published
stories about
Shenzhen Design
Award for Young
Talents (SZ+DAY)
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In Dec, 2015, a media
in Austria made a report
on Shenzhen Design
Award for Young Talents
(SZ+DAY).
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In 2015, the website “City
of Design” in Dundee in
the U.K. made a report
on Shenzhen Design
Award for Young Talents
(SZ+DAY).
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In 2015, the website of
“City of Design Network”
in Golve, Ireland,
made an introduction
of  Shenzhen Design
Award for Young
Talents (SZ+DAY).
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In Oct, 2015, a local
website of Bologna
made an introduction
of Shenzhen Design
Award for Young Talents
(SZ+DAY).
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In 2015, the official
website of UNESCO
reported on Shenzhen
Design Award for Young
Talents (SZ+DAY) and
announced the award’s
winners.
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In 2015, several
websites in Montreal,
Canada, reported on
Shenzhen Design
Award for Young Talents
(SZ+DAY).
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In Aug, 2015, a famous
design media outlet
Archpaper made a report
on Shenzhen Design
Award for Young Talents
(SZ+DAY).

AMcoMPETITIONS

2015 & 8 BFIZ i1t
Y& K Archpaper X
ST TIRE

2017/1/18 18:56:49 ’7



A 2

— BUERST
SUPPORTING POLICIES

— RREERF——RYN20205=NA

UPCOMING POLICIES:
INTRODUCTION OF SHENZHEN 2020 PLAN

FhE
CHAPTER

W 170118 2 #i#  indb  112-113 EE 2017/1/18 18:56:49 (



SHENZHEN CITY OF DESIGN REPORT 2015-2016 / OUTLOOK

SUPPORTING POLICIES

Since Shenzhen took the lead in
China and initiated the “Cultural-
based City” Strategy in 2008,
the creative cultural industry in
Shenzhen has obtained steady

From 2004 to 2015, the
contribution of the creative
cultural industry’s added value
to Shenzhen’s GBR increased
from 46l to @0 percent, and the
creative cultural industry has
become one of the main engines
driving the rapid and healthy
growth of the city’s economy.

Shenzhen
joined UNESCO Creative Cities
Network and was designated

Industry (2011-2015) was
released to increase municipal-
level financial input: a special
fund of

was set aside to support
Shenzhen’s high-tech projects
each year, a mark of

yuianl was allocated to prop
up the city’s publicity and
cultural development and {20

MilliGANUER was allocated to
bolster the cultural industry’s
development in Shenzhen.
Together with [200RilliGANVUaR
that was newly allocated by the
city’s finance bureau, a total of

was set aside

At the beginning of 2014, the
State Council released Séérall

[iidisiFies, and proposed that
creative cultural and design
service should play an important
role in promoting the cultural
industry to become a pillar
industry of the national economy

IRIVIEFERM2045, Shenzhen

announced to build an

and launched |RfEfRational
MIEKERWESKIin June every year
so as to provide local and global
makers with an international-

B oR 32§53

IAN20AS, the accumulative
import-export value of foreign
trade in Shenzhen amounted to
2I7ZSHFlliGANEER. The export
value was above

yE&@n, which has ranked the first
among large and medium-sized
cities on Chinese mainland
for @8 consecutive years.
Shenzhen built connections
with 88l international Friendship
Cities and Friendly Exchange
Cities in 20@8 and the total
number of Shenzhen’s
Friendship Cities and Friendly
Exchange Cities reached 81

IAN20M5, Shenzhen won a
total of @2 German iF Design
Awards and won [88 iF Product
Design Awards. The number of
awards obtained by Shenzhen’s
designers ranked first in China
and accounted for over one
third of total number of awards
obtained across the country.
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SHENZHEN CITY OF DESIGN REPORT 2015-2016 / OUTLOOK

UPCOMING POLICIES:
INTRODUCTION OF SHENZHEN
2020 PLAN

At the beginning of 2016, Leadership Group Conference of Shenzhen Cultural System Reform and Development Work
deliberated and approved Shenzhen Cultural Innovation and Development 2020 (Implementation Plan) (hereinafter briefly
referred to as “2020 Plan”) and Shenzhen started to comprehensively implement the plan.

“2020 Plan” is the general guideline for Shenzhen to carry out publicity and culture work in the next five years. It will enhance
the city’s cultural strength by building a solid foundation, remedying disadvantages and ensuring long-term development so
that Shenzhen will have corresponding cultural strength as a modern, international and innovative city.

Relevant highlights in “2020 Plan” include:

A series of culture events highlighting the charm of urban culture will be hosted. The city will apply for hosting International
Choral Competition and prepare for hosting International Technological TV & Film Festival, the “Belt and Road” National
Music Festival, Shenzhen International Photography Competition and other international cultural activities.

A batch of major cultural facilities and landmarks will be built, such as Shenzhen Contemporary Art and Urban Planning
Exhibition Center and Shenzhen Literature Art Center. The maintenance and reconstruction of art museums are underway to
effectively integrate and links various cultural spaces across the city and gradually form two or three modern and international
core areas of urban culture.

Cultural facilities will be constructed outside the original special zone to equalize people’s access to cultural facilities within
the whole city. Pingshan New Area Cultural Complex, “Three Venues” in Longgang Central District, the Youth Palace in
Bao’an Central District and Shiyan Book City were built, and the construction of Guangming New Area Cultural Art Center,
Buiji Cultural & Sport Center, Guanlan Cultural & Sports Park, Longhua Cultural & Sports Center and a series of landmark
of cultural facilities are underway. The construction of Longgang Book City, Guangming Book City, Longhua Book City, Bay
Area Book City, Dapeng Book City and supporting bases are expedited. The city will support the construction of creative book
bars and form the pattern of “one district with one book store, one street with one book bar.”

Community-level cultural service centers will be built to form a “10-minute cultural service circle” for residents.

The city will also promote digital construction for public service, providing one-stop cultural services for residents. To practice
the concept of “internet + public culture, ” there will be Wi-Fi access in all public and cultural spaces across the city. Digital
library, digital cultural center, digital art gallery, digital museum and digital book store projects will be launched. Public cultural
institutes are encouraged to develop and apply digital systems, such as using social network software or mobile apps to
provide digital services and facilitate mobile device users. A big data cultural platform will be set up to build a resource-
sharing system of public culture and an online service platform, which will offer one-stop, order-taking and interactive cultural
services to the public. Around 300,000 to 500,000 Union Pay credit cards named “Cultural Shenzhen” will be issued to
consumers, which will enable them to get discounts when buying cultural products.

“2020 Plan” also specifies that “Big Project Driven” movement will be carried out to optimize the space layout of industries.
In accordance with the principle of “One District with One Project,” municipal and district governments have jointly pushed
forward the planning and construction of iFactory, International Art Exhibition, Dafen Oil Painting Industrial Base, Huagiang
Creative Cultural Park, Huayi Brothers Cultural Town, Shenzhen Film Cultural and Creative Industry Park and other key
projects. The city will focus on the development of headquarters economy, constructing 20 new municipal-level creative
cultural industrial parks and two or three State-level cultural industrial parks. In the meanwhile, China Cultural Industrial
Investment Fund will invest at least three creative cultural companies in Shenzhen. The city will host SZ+DAY, China Design
Exhibition, Shenzhen Creative Design Award, Shenzhen International Design Week, Bi-City Biennale of Urban\Architecture
and other creative design exhibitions to enhance Shenzhen’s international profile as a “City of Design.”
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